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Arthur P. Tippet 6c Co., Agents,

8 Place Royale, 
Montreal.

Scott Street, 
'i’oronto

Of A Man
dons not jump at conclusions— 

he investigates ! 1 le is not “a penny wise and pound
foolish,” you can rest assured of that He is not misled 
into buying new things said to be “ |ust as good as the 
old standard, time-tested articles of trade.

And as he buys, so he sells and builds up confidence 
among his customers. You’ll find a clean stock in his 
store—nothing unsalable, because “Standard goods 
are best to handle.’'

THE CANADIAN GROCER

The “Griffin” Brand
California Fruits.
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P. Codon s
Macaroni and Vermicelli
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are standard goods

The “HamUin Hand” Brand 
BUCarb. of Soda.
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