
40 THE CANADIAN GROCER

Red Label, Ik aud '/ss.................. 0 36
Gold Label, %b.............................. 0 44

Terms, 30 days net.

ram LAL'ti (lead packages)

0 50

[koLONÀ
| Pure Ceylon Tea

Blue Label, 1-lb. aud %’b__ 0 28 0 40
Green Label, 1-lb....................  0 18 0 25
Green Isabel, %’e.................... 0 19 0 25
Japan, I s................................... 0 19 0 25

TOllAl COS.

Cut Smoking—
Leader, 9’s, in 5 lb. boxes (10 bxs. in 

case).................................................... 0 3

WOODÉNWARB.
per doz

TUS S. B. EDDY OO.

Ram Lals
Pure

ndiantea
aPANTcco Aslolutcu Pure 

as Manufactured on the 
VI Gardens or India

Cases, each 60 1-lbs...........................
“ " GO %-lbs...........)
" “ 301-lbs.............f
“ “120 y2-lbs........................

0 35 

0 35 

0 36

Ceylon Tea, in 1-lb. and %-lb. lead packets, 
black or mixed.

Black Label, 1-lb., retail at 25c....... 0 19
“ “ 14-lb., “ " “ ......... 0 20

Blue Label, retail at 30c........................ 0 22
Green Isabel “ 40c........................ 0 28
Red Label " 50c........................ 035
Orange Label, retail at 60c................... 0 Ai
Gold Label, “ 80c................... 0 58

Terms, 3 per cent, off 30 days.
CROWN BRAND.

(Ceylon in lead packages)
Wholesale Retai

Red Isabel, 1-lb. and »/2 s....... 0 35 0 50

EMPIRE TOBACCO CO. 
Foreign-

Royal Oak, 2x3, Solace, 8s....... ;___ 0 58
Something Good, rough and ready,

8y2s........................................................ 0 61
Something Good, rough and ready, 7s 0 60
Golden Plug, 3x6, 3148....................... 0 66

Domestic f hewing—
Currency, 13% oz. bars, spaced 9s,

(10% to the lb.).................................... 0 39
Patriot, 2x6, Navy 5s........................... 0 41
Old Fox, Narrow 12s............................ 0 44
Silver Buckle, bright 8s........................ 0 41
Snowslioe, 10% oz. bars, spaced 8s,

(12 to the lb)......................................... 0 44
Snowshoe, pound bars, spaced 6a....... 0 44

Washboards, Planet........................ 1 60
" XX................................ 1 40
" X....................................  1 25
" Special Globe..............  1 50

Matches— 5-Case Single
Lots. Cate

Telegraph ..................... $3 25 $3 45
Telephone ........................... 3 05 3 25
Parlor .................................. 1 30 1 40
Red Parlor.......................... 1 50 1 60
Safety No. 1, wall box 1 40 1 50

" No. 2, slide box 2 80 2 90
“ No. 3, capital— 2 75 2 85

Flamers, slide boxes— 2 25 2 35
“ wax stems............ 3 20 3 30

Tiger...................................... 2 65 2 85

THE

Oakville Basket Co.
MANUFACTURERS OF

English
Malt

Sii GOLD Medals
GRIMBLE & CO., Limited., LONDON, N.W. ENG.

wmmBm
i, 2, 3 bushel grain and root baskets. 
i, 2, 3 satchel lunch baskets, 
i, 2, 3 clothes baskets, 
i, 2, 3, 4 market baskets.
Butcher and Crockery baskets.
Fruit packages of all descriptions.

For sale by all Woodenware Dealers.

THE PRESS CLIPPING 
BUREAU.... Reads every paper in Canada and clips therefrom all articles 

of a business or personal nature of interest to subscribers in 
this department. „

Politicians can obtain from it everything the papers say about themselves on any subject 
in which they are interested. Business men learn of new openings for trade, pointers to sell 
goods, addresses of people likely to become buyers, tenders wanted, stocks for sale or wanted, 
reports of new industries or stores, etc.

Terms—$5 per hundred clippings ; #40 per thousand, payable in advance ; but a yearly 
contract will be found the most satisfactory.

We have also lists of firms in every branch of trade in the Dominion, the professions, club 
members, society, etc., and we are prepared to address and mail circulars or letters to these 
at any time.

OAKVILLE, ONT. The Press Clipping Bureau, Board of Trade, Montreal

IpfiMeORi
customers and 
coffees put up

Caution
We would ask our 

friends to beware of package
to imitate our Famous SEAL BRAND
Coffee in 1 and 2-lb. tins. Our label can be 
imitated up to a certain point without infring­
ing upon our rights and might deceive the 
public, but a comparison of the contents will 
easily prove that SEAL BRAND Coffee can­
not be imitated.

CHASE & SANBORN
Boston. MONTREAL. Chicago.

♦♦♦
♦♦
♦♦♦♦♦


