L :Other Sources'Of Information R
: ‘All part1c1pants could name other sources of mformatlon at the1r d1sposal that was more
- valuable than the GMOR Some of this information came from the industry assoc1atrons
o Many part1c1pants recommended that the Department cons1der coord1nat1ng efforts wrth the
- -assoc1at1ons in order to better serv1ce the 1ndustry : - : :
2.5 Editorial Considerations -

' Given the very nature of this subject, it is difficult to come to any global finding. Thisjs -

espec1ally so because the GMORs differed from each other so much As such detarled

\ ed1tor1al analysis accompames each sector analys1s

‘In general, future editions of the GMOR series should be ed1ted bya person not fam111ar with
_the content and not necessarily | fam1llar with the industry." Although users would tend to hunt
- and peck their way through the document instead of reading it from cover to cover, it should
i be noted that the mater1al is laborrous to read (please see des1gn cons1deratrons)

" 2.6 Design Considerations
: bwlng to the wide variation in the design of the GMORs tested, it is difficult to generalize
. .- about the deslgn of all of the GMORs." Each GMOR is evaluated for design considerations

. separately

E Participants rarely commented on design, preferring instead to concentrate on what they were
more familiar w1th that is, the content of the GMOR However the followin g observatrons

are made
; ~i' The GMORs have an mconsz ent look in cover des1gn and content across all sectors.

R -.:,“ : Some GMORs do not have the Canada Wordmark and Departmental srgnature
‘ f-:' No GMOR mentions the avallab1l1ty of the pubhcatlon in the other off1c1al language

o f:{ Type 51ze and fonts vary across all GMORs :
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