TECHNOLOGY

Executives of the large record labels say that most of the recording equipment
they use is manufactured in Mexico. On the other hand, Tz/evisa said that it
imports all of its technology from Japan, the US and Europe. An official of the

Orgquesta Filarmonica de la Ciudad de México, Mexico City Philharmonic said that
“the orchestra buys most of its instruments from the United States.

‘BREAKING INTO THE MEXICAN Mu5|c
INDUSTRY

- The level of interest in Mexico within the Canadian music community far exceeds
‘actual participation in Mexican projects. To assess the barriers that might be
holding them back, an independent researcher circulated a questionnaire to more
than 60 individuals and organizations across Canada. This informal survey, which
was conducted in late 1996, covered independent record labels, distributors, -
‘agents, musicians, composers, music publications and many professional
associations. The latter included local offices of the American Federation of
Musicians, the Society of Composers, Authors and Publishers of Canada and thc

‘ Canadxan Music Centre.

In addition, many organizations agreed to make copies available to members on
bulletin boards and at meetings. The qucstionnairc was also posted on music

' ncwsgroups on the Internet and several copies were distributed by hand at music
‘venues.

Only 12 responses were received. But the consistency of the results suggests that
the responses may be representative. Three respondents identified themselves as
composers, authors or publishers; four as independent record labels or distributors;
tWO as agents Or Managers; two as musicians; and one as a promotion and
distribution agency. None of the respondents reported doing business in Mexico,
but all of them cxprcsscd interest and said that there were opportunities in
Mexico. -

Thcy idcntiﬁcd sévcral real or pcrccived obstacles:

unfamlhanty w1th the Mcxxcan music business (10);

audio/video piracy (8);
B stability of Mexican currcncy 7;

lack of assistance pfogranis for markct'cntrsr (6);

OPPORTUNITIES IN MEXICO:
CULTURAL INDUSTRIES

11113131121111111111)




