LR NOW-

R NECESSI-
DU.

ber length
per length
. 15¢ each
. 25¢ each

40 Cents up
95 Cents up

PEOPLE WHD BUY ON FATH
ARE OFTEN BADLY S

Mall-Order Houses Are Playmg for “Easy-Marks” Two
Well-Known Firms in Court for Fraudulent Adver-|
tising of Mustard and Paint. %
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7 orme THATS')
{ A PERFECT FoT,

’
And Wisdom Spoke These Words, Soymg. “I Am Wis-

dom, the Economizer, Who Shall Bring You Out
 of the Land of Dependence Into the Land of Plenty”
“ Here Are Ten Colnmandments, of Wisdom for the
Buymg Public of Brantford e

Are people justified irhaving such implicit faith in what is ,‘ WA | pAvEE \U B : | Mg : 2
printed in the mail-order catalogue? LA | N A= < it :

The mail-order king gloats over his phenomenal success in
playing so many people in every community as “easy-marks.”
Albert Loeb, vice-president of Sears, Roebuck & Co., Chicago,
once said that his firnt could make $1,000,000 more a year if they
sold electric belts. Of course they would be fakes, but the re-
markable thing,about them would be that they would cure, yes, |,
absolutely cure. It would be easy to get hundreds of testimon-
ials telling what a marvelous benefit thgy were; how the writ-
ers were se near the grave before wearing the belts, and how
after wearing them the ailment entirely dlsappeared There
would be lots of profit in these belts, perhaps 400 per cent. Yet
if the catalogue said they were valuable, plenty of people would
believe it and buy them.

Playmg on the credulity of the public is great sport w{
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stdom has its ten commandments. They speak to you
with no uncertain voice. If you follow them you will be wisé
indeed—wise for yourself, for your successors, for your com-
munity and for your country. s
~ Men and women of Brantford, hearken to the xmperatwe'
call of Wisdom and profit thereby :—. '
First—Thou shalt trade at home. Thou shalt not make
any purchase elsewhere of any that'is in Brantford, or that can
be bought through a Brantford merchant, and this mcludeth
all thx-ngs. 25, s
Second—Thou shalt not- ‘bow to the mail-of der house or
outside business concerns, nor serve them, for thy: h\oms mer- -
n
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- In May last year a Toronto mail-order
house advertised “pure mustard in bulk, per 1b. 23c.” The Re-
tail Merchants’- Association of Canada thought there must be
something wrong with the pﬁbe as pure mustard was regularly

selling at that time at from 45 to 50c 'per 1b. An analysis was |*

made at Ottawa by tHe Government and the article was found
to be as suspected—adulterated mustard. A charge was laid-
against the company in the police court. When the case came
up for hearing, the company, which does such an extensive mail-
order business, was fined $25 and costs, which amounted in all

l Ant
Fthem that visit and trade at his store.’

chant is ‘thy neighbor, paying his taxes at home a
your charities; and showing. bargains unto thousauds of

Third—Thou shalt not regard the b&rgams of th home‘
merchants too 1gl'ltly, for they are sincere, aud thou sl{alt not
purchase-anyt that thou has not seen.

Fourth—Remember on thy purchase day to tréde at home.
Six days shalt thou labor and sav€ all thy money, and when
thou arf ready to spend thy money Trade at Home. For in six
days thy servant prepared his stock, making things ready thaj
thou mayest see the bargains and take advantage of them,

thou shalt not be disa pointed. ™
Fifth—Trade wxg _thy home ﬁerchant that thy money
mayest last long in these days w ‘economy is wisdom.. :
Sixth—Thou shalt trade at home. -
Seventh—Thou shalt not pattonme a ma:l-ordsr house, or
any outside house. : ;
¢ Eighth—Then wilt thou always satlsfled. i Rk
ess to thy home mer-'

’

to about $40, for selling adulterated mua’tard

Sometime ago another well-known mail-order house of To-
ronto advertised paint at 33¢ a quart, which proved to be any-
thing but what was represented in the advertisement. A sample
can was sent to Ottawa and the report showed that the paint
was of a very low grade and of very little value as a paint, as
it did not contain sufficient of the proper ingredients to give it
satisfactory covering power. '

According to the above there is overwhelmmg evidence that
all is not gold that glitters and that the mail-order friend is
bound- to get “‘soaked” every litble while. .The gyerage person
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Nlntb-—'l‘hou shalt bear true
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“ The quht Way to Shop)’

Getn;xg sTsl.atls'lactllon Tlmt’s'one of‘the‘&d\rﬁitoges of shopping in’ ‘Bug@ o —

sucoess o () :

doesn’t know much about paint anyway, but there areqa lot of | N\ n5t only Yook gf?tg_yfz’ ;I;ybsc":)gn abll;a ;gulc?gll'{eatza ﬁ:gﬁkﬁﬁ:ﬁu f;gnf Yo;t

other things that people buy on faith when they send Jhell suit another will. If alterations are needed, the fltt’mg is done on’the spot. ’I?has ‘is alge

money away from home to the mallmr houses. gdt way to shop. ; But always at homeé, and jt brings success not only to you but '
manse :g Eﬁupmsp;r ity of your Cltty Every purchasé you iake at home creates a per- .

e 1 your community, apart from the direct advanta t

quality she was exi)eotmdg i e This Buying at Home makes of you a true community builder and Bgrint(t)'or}dmll}loo:tag'

the wvrice paid (I tried it)? If you do.not shop at home you are doing your own_city an 1hJust1ce The 'duty of

Now, this same ‘weman can go Each otus is plain. » e

out and in an hour can select, £

try ‘out, and buy just the suit X

she wants and not pay any

more, than she did for the

“perfectly stunning” suit shown These Mer Chants Endor se %
e e o i ;
s, st The B ’oster Cém vaj

Keep Money at Home. .
Why send away for your
supplies, when Brantford mer-
chants have the best at the low-
est possible prices, and i\
sometimes they haven't just the
thing /in stock, I'm very sure

del
knows there wﬂl be s. demsnd
for it

He knows the article advex _
ed will sell, because the :
.| paper publlcrty will n‘moh
known the real inherent 7t‘u; :
Sojieco-épet‘stes. ~ He . places

<

E(;: )}MSP LADY GIVES ADVICE

ho T0 HER_JE_EIGHBORS

A correspondent, x‘yriting to
wish-suceess to the Buy-at-
Home Campaign, says: If ev-
eryone would spend their
money in their home town they
would not only . be helping
themselves but would be ‘aiding
greatly toward the upbuilding
of the towa in which they live,
and what persof is there who

would not take a pleasure in
knowing that they had aided in

aper

goods 1n his window talks. of
it in his own adw ., “and
thus links up his' storewiththe
efforts of the manufacturer m :
the newspaper. =

Further than ‘kllis is the as-
surance that rier swil
not advertise, knot ly, an ar-
ticle of no merit. Nor will.the
manuficturer, nor the jobber .
on any business concern. allow
an inferior article to 1 ﬂnir :
place of busmess’to
a customer.

epairing, Etc.

ell 146, Auto, 512 Just a word about Co-oper-

| ation. Merchandise is to-day
sold. en merit—not on favor.
| But- the best articles in the.
| world will remain on the store-
keeper’s shelves if the public
“does not_know about it. A

; ; Mald‘ﬁkft known is the mis-

83 slon of advertising. 2
- When the manufacturer, ad-

vertlses a, worthy article in the
newapapers, the storekeeper

The Merchants Whose Names Appeai' Below £

‘Heartily in Favor of the Campaign Put on by T
Courier for-the Betterment of Braatford, m as

some . way the ' prosperity of’
their home-town? ‘And to ruy
way of thmkmg those who
spend money can greatly h-lp
the town in which they live by
spending it there. Those who
live in Brantford should .o
their trading there instead .of
buying from the ,mail-order
houses. The away-from-home
concerns hardly ever give satis-
faction, and long does it take
to get what is wanted. Why
should a Brantford woman take
a catalogue and order a suit
when nine times out of ten when
she gets the suit it will be either
too large or too small, and ‘wiil

‘they would get it even guicker

than you could from the way-
from-home house?
Why not buy made-at-home
articles -when by this \you
greatly aid it the upbuilding of
your heme town, and ‘at the
same. time .get, your morney’s
worth?
" Why not join the Buy-at-
Home movement and be a boos-
ter of your home town and sec-
tion instead of spending your
money for something hot half
good as you could get at
home for the same price? Keep |
your money in your home town
and you will have no occadion to

Far as Co-operation Between, the Merchant and
~the Buyer Are Concerned

Courier :—
Lmoleums, Ete.

leums,

Already the following local busmess fn:ms
are giving their support to 'the cam-
palgn for a Bigger and Better Brant-
ford, which was maugurated by Tl\e

J M. Young & Co, Dry Goods, Rugs,

rilvie, Lochead & Co., Dry Goods, Rugs,

W. G. Hawthorne, Bicycles and Spottlng

Shoes.

The Scotland Woolen Mills Stores——Men S

. Clothing.

-

- M. E. Buck—Millinery.
: Henkle Bros., anted—Clothmg', Furs,

Boots and

T.A. Squn'e—Shelf and Heavy Hlltﬂvmre\
 Ludlpw Bros.-—Clotlung,

A

DO YOU BELIEVE -
i~ ANDS

Do you believe in buy;ng all that: you can in this, your nas
tural trade centre? -

- If you cannot get what you want at your nearest town or
village because of the limited stocks:cartied there, do you be-
lieve in getting it as near home as possible? .

Do you know that the large stocks earried by Brantford
merchants in e ry conceivable line' of merchandise measure up
to what is being shown in the largest cities of Ontario in pdmt

of style, quallty and pnce" :

<

talk “hard times.” E.-B. Crompton & Co.,/anted Depurt- Ete. — ,
E. H. Newman and Sons—Jewellsrs.
: Grelf’*s-—Jewellers.
'l'he Western Falr—Millmery
F.J. Calbeck—Meus Clothes.' |
‘Pettlt--Milhnery Tod

- Clark Lampkm(;o-—Milhners. 2

be half made and not at all the
‘ment Store.

BRANTFORD WOMEN Th Cmmptn ey ur oo S
" CAN ASSIBT, TOO| " daate " "7 oo fpstine

ILW. Burgess, Furmture and House Fur
- nishing

J,MYPLEDGL
3 i 43 a Bcscdeut of/Ermtford I E Pledvc HM

18t ~—That I will BoostrBr&n'tf rd &t all timu. /

2nd —That as a Booster I ‘mil».bﬂ!, as far as pos-

sible, everything Aeql or myself or for :
. family, in my hqum Wf ;

3rd.—~That I will, where pdssibl ’purchase Brant-

e men placed
ill receive to

Brantford women can do a lot to help The Coumr’s Big
Campaign. Oredit is due the thoughtful, faithful, good hame

gs.
women for many business successes in all lines of endeavor. ) ’l‘kd ﬁrautford Wlllow Works, \mnw
Not only to their mothérs do many men iowe their suceess

and standing in life. The wife very, very, often is the power Tere Jbseph On""’namess Mﬂkel'- . ' v\ % ‘good: .
behind the successful man. | R. Shler, Flll’mmre and Hom‘Fllrmsh- W L. B‘{M Limited—Ladies’ WMI‘ | T ﬁ::uﬁﬁﬁm méotixnef;"

d\’lt’)ome:ltoi Brar;lttorg yod, Is{lso, carll3 be : lx;ugh:fy ggwer’ for : > , o - ‘ !

good by agitating the “Buy at Home—Boost Brantfo ” move- S k L . A S g urgemy Bl
Shélmurd & Co.—Shoe Repau'ers. S.'G. Regd &—/i‘m iiam Dealers, - A el

T. A. Cowan, Pl bers & Eloctrlcians : B“ﬁfﬁm ewellers, etc i T

dient in the
d, he should

ment of The Courier. S : /
Encourage our manufacturers, our producers and our mer- p . Home Industﬁm

chants by demonstrating the fact that you v£ truly interested
in the welfare of every honest business/ vehture in-the city.
Look over The Courier’s list of business men who ‘endorse the
Campaign. Tell them. you are buying in the cify and that you /Do
will urge your friends to do the same. In this way you willi  ture
know you are doing your bit for the promotion of even a mors A
progresslve and worth-whlle clty
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