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IFI Procurement: 
"Doing Business 
with Developing 
Countrief 

Get connected with IFInet: 
www.dfait-maeci.gc.ca/IFInet  

1FInet offers you access to thousands of 
business opportunities financed by inter-
national financial institutions (IF1s) in 
over 130 emerging and developing 
countries.You will find information on 
projects financed by IF1s, work under-
taken by Canadian consultants with IF1s, 
and a list of Canadian International 
DevelOpment Agency (CIDA) projects. 
Business guides for exporters are also 
available. Don't miss  the international 
Capital Projects' section. 

D
enmark, which ranks fifth in the 
world with respect to Information 
Technology  (I T)  penetration, rep- 

resents a sophisticated and dynamic 
market. 

Market profile 

The Danish IT and Telecom Business 
sector is comprised of some 10,000 
companies, but the country is a net 
importer of IT.The European Informa-
tion Technology Observatory (EITO) 
estimated the Danish Informatics and 
Telecom market at US$9.2 billion in 
1998 and US $9.5 billion in 1999. 

In terms of Informatics and 
Telecom as a percentage of GDP, 
Denmark ranks equally high with 
2.9 per cent — well above the 2.3 per 
cent average for Western Europe.The 
annual growth rate of the IT market in 
Denmark has been approximately 
8 per cent (Western European aver-
age growth is 7.2 per cent). 

There is consistently and continu-
ally a strong demand for IT solutions 
in Denmark. Due to high labour costs 
and Denmark's dependence on inter-
national trade there is a constant 
demand for software solutions and 
tools aimed at improving efficiency, 
automation and communication. 

Many Canadian software firms find 
doing business in Denmark relatively 
straightforward, Perhaps because 
most Danes fluently speak and write 
English. 

TRADE NEWS 

Denmark's geographic location 
(between Scandinavia and Continen- 
tal Europe), its large international 
airport and its transport and telecom- 
munications infrastructure are impor- 
tant parameters in making it one of 

Europe's best locations for product 
distribution. 

Internet and other services 

The Danish Internet market is 
dynamic and is growing at a rapid 
pace. Up to 68 per cent of all Danish 
companies have Internet  access,  and 

 25 per cent of all households had 
access by the end of 1998. 

In a country of only 5.1 million 
inhabitants Internet access was sold 
last year to the tune of US$142 mil-
lion.This Internet market is expected 
to enjoy annual growth rates of 
between 20 and 30 per cent up to 
the year 2002. 

In principle,there is a market in 
Denmark for practically every type 
of software — except administrative 
software packages for the corporate 
market.Two Danish companies, 
Damgaard/Axapta and Navision, 
dominate this market.The Canadian 
Embassy in Copenhagen can do a 
market assessment for your specific 
product. 

The Danish Telecom market is 
dynamic with new services being 
continuously offered in both corpo- 
rate and consumer markets.Wireless 

solutions have recently been intro-
duced in connection with corporate 
and institutional applications. 

The Canadian Embassy maintains 
an up-to-date contact database of 
Danish telecom buyers and distribu-
tors and is ready to assess the market 
potential for your specific product 
and/or service. 

Canadian successes 

Canadian software firms that have 
enjoyed success in Denmark include 
Mobile Data Solutions, Arrix Canada, 
ACL,Corel,Jetform,Cognos, MGI, 
Softimage, Discreet Logic, MKS, 
Hummingbird and Alias. 

Major trade fair 

In terms of local trade shows, the 
annual Datacom & Connectivity 
Show, called Netvcerk &Telecom, is 
highly recommended. Netvcerk & 
Telecom 2000 is slated for June 2000. 

For more information on this mar-
ket, contact David Horup, Business 
Development Officer,Canadian Em-
bassy,Copenhagen,tel.: (011 -45) 33 
48 32 58,fax: (011-45) 33 48 32 21, 
e-mail: david.horup@dfait-maeci.  
gc.ca  * 
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