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"Rack to the Land."

Humlour ini Advertising.
Tile war has bent responsible for imy bax

Wa l 'ii Sho 1 ýIodw SIM. The fIollowîng nice
appeaied in a nonubrnhadese' idw
On thel occasion of h1iýs un and on],\ aistan;ilt hsv\ing
brevn "calird up :

"Kind friends, put off your shave to day,
For Archibald is calird aiway.
He's gens to London like a Lord.
To bie examined by the Mediçal Boaýrd»"

The' shortage of beer was reRpOnsýIbi, for the' foilow-
ing >i mn an inn-

Pato, patrons, don't be offended,
Y 'Il get more beer when the wsr îs ended."
A rso . Ilp provided anerriment in exhibiting

a window sign with the Wo.ras
"No cheese anid no Wonder!

and when the s-týcka wsere very low, and the proprietor
thougbt fit to îlake a holiday, ho announced the fact

tha We are not deacl or fast asiPep,
But gene to Brightoli for a week.

Tlie folwo igii, rab )îbited by a tailor, xnight
weil apiy u) aili lor uipaad the poor civilian ini
.search 4f a hepsuit nwdy

"Step ii here mnd have a good fit!"
Nuw and again rival hp cause mucli amusement

în &nieavouring to outduo une another in the way of
advertising. A priopriietori of an establishment, who
considered that a rival ostablisliment about to open
cotuld nlot possIlv iurvive miore, than a month or two in
conîpetition with bii., mvw busitless, exhibillsd a huge
sign, which proclaimed

EsTABLISÎED 1835.
The next day the îîew shop over the way displayed
il) vveit larger lattera.

ESTABLîInMED YES'tERDAY.
No OLD STOCK.

The aigu in a hairdresser's shop te the effect that
A hair in the bead is
Worth two in the bruah

will surely appeal to the Editor of TuE SAPEi'R by the
tîme hoe 3s ready te go to press with this month'a

1copy.',

ApRir, 1919


