EUROPEAN ADVERTISING SECTION

THE FIRST cosrl

to you of nearly all Fountain Pens
is about the same. After a few
weeks the ordinary Pen is con-
stantly out of order, while
the ‘SWAN’ keeps on
writing. = Surely it is

worth while to be
careful and select
the

at the start—the first

y and latest PERFECT
¥ FOUNTPEN—prices
from §2.50. Of stationers
and Jewellers,

INSIST ON ‘“SWAN”

‘SWAN” is com

The * aratively new to
Canada—if any difficulty write for near-
est dealer to

MABIE, TODD & CO.
Headquarters, 79 and 80, High Holborn,
London, England, 31- lt% York Street, Toronto

and a
New York, Chicago. Manchester, Paris, Brussels, Sydnep.
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COFFEE

\ Is always ‘uniform’ in quality.
It ‘ranks’ high in popular favour.
You ‘fallin’ love with it at once.
It’s the ‘right turn’ and the ‘quick
march’ to health and happiness.

R. Paterson & Sons,
Coffee Specialists, Glasgow.
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.‘CAMP. 0 ‘

COFFEE

DOCTOR STEDMAN’S
TEETHING POWDERS

CHILDREN

Observe the
Trade Mark

Used by mothers thg world over, for nearly
half a Century, the safest and best for

TEETHING

free from morphia or opium or any harmful ingredient

on every Packet
and Powder

27c. and 67c. per package of all Chemists and Stores.

Depot: 125, New North Road, London N, England




