
K300S AND NOTIONS.

' t t.I ke' -bbill c Iltg Ir' but .a .hort tmlief
1o ml'ake theur elî'etions. e thll r ni , 'Ih
1o go louier . te .11e boulndiil to Jea-t' hmt

al.,' I an'.werei'i.
"'lie Itpyyu os o dewote ýs

mlîucl tunc il %il 'nmal .1 m;ic '' he i nedtiltil

agmiiii.
"' ; I iepltel. • I ha% e takn p.asuns to

give you .Ia t %Ilu want. I k I that you

wdil findt thle good ICIi 1 at You %ill, base%
confidence .md t iome ag.m, ai thlit ie nt'i

time it w%-liI not takr mo loing
"Afici gttimg hi package lie o.lke out

if the stirr. In thier da% I mailtd samples
of thie neiw dre'. gooids tiilt.o h i jte,,m îldt
or fici #ta 0< tr% 11.''t'l t rtI'. <%%tr 'Iit (lie

circmstrnce asse lenrev (ut( (if my
niind. In about a imnth I nas transfei-ei
to ainother citnter and ret cied a liglt ad-
vilit e in wages \lto b ti un astoiMshment,
I w.as takin awilay from11 tItins dcpî;Itmeirnît iftc

only a monlith tir .i\ w 'eCk'. trial and plat eil
in another pos1'itioniî I ( ituld not bhelle tha.>t

I w%as nt giîtug Satisfactiion, becati'. wilh

each change ali ini rase' «t wtages was made
Onie muorning I a. iforned ilat NIr. IL

wvinhed to %ee mle. 1 went to thle office wvith
surplrise and soin fear. I wvas ioite sur
risedi wheu I s:w si tilng el'sielt in eii-

ployer imy custoiiier tif a few nnthttlis l.uLkI
lie proved tii lie the monlucil partner r
thle conrtscinwh. ther hutsmen mltere-sts

kept him away froi the dry good, store-
abintost cniirely and lie w ais knlown to bllut fen

of hi tployes, ahboug he knew bilat I
wa a new man ani sin a'. le san ie, and

thtoughit to %ce ht Inetal I us mlade of.
I'lat lie as 'tiîned t proved by makiing
Ie buiyer oif thIe w-teral dr.tmnt wiere

I sold goods. My prosui Iity beg:'n w it lte
toughi <utmer, a, ili i thank good,'
tli,.t I got lu and that I did not show iny

ipositin' tioi Itn hiî." [ Econoitust.

HOW TO INCREASE YOUR
WAG ES.

lverv thmnker kiwsiît tait the ian woli
wutid suteed nust do more wvork. than le

gets p.nd for. ii eerv 1 rofess.ion and trade.
\\'e take it for granted Ilat tle man wlio wil]
dIo (Inkl $20 t îbof work i il ucek becatise
lis 'alarv is iut $20 m il ne. er get more tman

$0a wt-eek, ftir the ii'le reasun ihat lie has
never shown lit emiloe thiait lih le it worth

more. \\e figure it tlat ail emilployce wlo
meantIo 'I. ted has tiî dli froim ten to

twenty lier cent. more wtork ilian lie getN
actual lpa. for. Thi lie ha'. to tt until lie
reaclies a certain pom, and hiavimg reach'iedi
that point. lie wîli find t at by. i mtcl as
his Imi ha% a' mi aed hv so mch ha thIe

demoand foi .inouilt and itensity of his

labour diiiiiiislhed. To put this theory into

figurcs, we wl say thait a hoy receivting $3 a
wteek shtoulld do $4 noitii tof work : the boy

tr..-eînmg $5 a week sh-u4 li $7 orth of
Nt rk . wlen lie get to lbe a man and rcceives

$20a w-eck, lie shoild do $30 uorth of w'ork .
iau n recei vuimg $30 shIoulld tdo $40 worth of

nlork, and so (ent until. sa, the salary reaches

$75, and then the e'.+Iurcr cani givc lisclf
%oiniiewhtt of a res, Iliat ij' to >ay., about $50
wortl of wvork n ill satisfy his employer.
Labour b ings its naiket value, and is seldni

oCrIail. oftcncr uditlerpîaid. It is the e.Npe.
riecre- the "know iow *- that brings the

mon0ey..- ph>liladevlphiia Ledger.

HOW TO ADVERTISE.

Adverting is loih .% science and an art.
The science of atti'> tii.g the attention of the
public Ie art, of hohling the attention
after it is attracted. l'et Ile are fa'st learning
tliese facts., and advt t g m consequence
constant being cleta.tt d to a higher pmite.
The time was, and it wasn't a great moany

yers either, \ulen it was.t' ponsible for a mn
to run a busmiess su çessfull without athCr
tisng. Ile just gait'e it time and let it adver
tise itself. That isn't poible nov. There
is too mut h coipetition , the uîorld is living
too fast. and money ise too t.ocertain. lie
bisimiess man of the present day who doesn't
advertise is usually of inall. i portance in
the great worli of trade.

And yet the successful atdve.:-sers are not
always those who till the most ;pace in the

newapapers, or who pay out the largest suns
of imoney in returin for that ;ac. The
scientific advertiser does not, as a utsuai hing,
spread lis declaration of principle a over an
entire page in a ncwspaper. le takes a
simaller and more modest space, i rites hi"
advertisecent in a practical, attractive 'ian-

THE PREMIER WAX OF THE WORLD
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