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35I 1.5 litre, 12 valve MPI engine, 5 speed manual,

I-------------------------------------- 1 Electric rear window defrost, High back front
bucket seats, MacPherson strut front suspension, Child seat anchor, Power assisted 
front disc, rear drum brakes, Stainless steel exhaust, Dual outside remote mirrors, 
Daytime running lamps, Maintenance free battery, High mount rear stop lamp.

* Plus freight, taxes & PDE, mfg. rebate to dealer, 
t 48 mo. term. Plus freight, taxes and PDE, 51000 

downpayment or trade equivalent, refundable 
security deposit, O.A.C., mfg. rebate to dealer. 

• See Dealer for details. All vehicles subject to prior sale.

CRUISE JOBS
Students Needed!

Earn up to $2.000+ per month 
working for Cruise Ships or Land- 
Tour Companies. World Travel 
(Hawaii, Mexico, the Caribbean, 
etc.). Summer and Full-Time 
employment available. No ex per. 
necessary. For more 
information call:

Cruise Employment Services
(206)634-0468 ext.C4001

This space for rent
You’re staring at a cool night sky 

watching the stars twinkle like count
less flickering candles. The crisp win
ter air cuts at your lungs and you can 
see your breath frosting into clouds. 
As you stand in the fresh fallen snow 
thinking things can’t he much bet
ter, a bright Coca-Cola sign lights 
up the night sky. The stars immedi
ately pale next to this bright over
powering light. The eerie glow of the 
sign holds your attention for a few 
seconds. Suddenly, you feel thirsty. 
You go inside fora drink. The starry 
night forgotten. Maybe you’ll have 
a Coke.

Coca-Cola and other big busi
nesses have plans for something we 
all share and admire — the night sky. 
Coke’s plans are for a large orbiting 
satellite that will use reflected sun
light to beam a giant Coca-Cola logo 
into the night sky, visible every night 
from anywhere in the Western hemi
sphere.

Once launched, the satellite will 
require virtually no maintenance, no 
energy and most importantly, no 
advertising fees. Once the initial cost 
of launching the satellite is paid, 
Coke will get the most visible ad in 
all history. It’ll be permanent and, 
factored out over time, cheap.

Aside from orbiting advertise
ments, private industry is making 
greater and greater use of outer space, 
once reserved for governments only. 
Space is becoming so cheap and ac
cessible business can’t afford not to 
use it. Television satellites have been 
up for years, but now the potential of 
space satellites is being realized for 
other applications.

Motorola, the largest manufac
turer of computer CPUs and cellular 
phones, has become fed up with the 
high costs of ground-based cellular 
phone systems. As a result, it has

decided to put up its own network of 
satellites, allowing cellular commu
nications from anywhere on the planet 
with crystal clear transmission.

Another more colourful enter
prise plans on a remotely-controlled 
rover to be put on the moon. People 
can then pay a fee to drive it around 
for a few minutes, watching where it 
goes from a mounted camera. This 
one should be hung up on some rocks 
about five minutes after the first per
son has a go. The schemes big busi
ness has for space are endless, and 
launch costs are becoming less ex
pensive.

NASA is the group most people 
think of when they think of launch
ing satellites, but NASA charges an 
arm and a leg. Plus they favour scien
tific missions and they ask too many 
questions about what you want to 
launch. Always worried about na
tional security, it’s lucky if NASA 
would launch anything for a com
pany. Luckily there are actually three 
or four other satellite launching 
groups, and all with less interest in 
security, particularily US security.

Russia, China, Europe and Japan 
all launch satellites, and are all just 
beside themselves trying to get geared 
up to launch the flood of commercial 
satellites they expect in coming years. 
Russia in particular is geared to offer 
the cheapest launches. They also 
happen to ask the fewest questions 
about what they launch. Using con
verted ICBM missiles they expect to 
be able to do launches for about $ 11 
million, far less then NASA could.

Ironically, government (NASA 
and the U.S. Airforce) were what 
triggered the space boom. In an ef
fort to coordinate missile guidance 
accurately from anywhere on the 
globe, the US Air Force launched a 
network of satellites that would al-

lowa small computer to receive special 
signals and calculate where it was with 
an accuracy of less than a metre.

What the Air Force didn’t reckon 
was that people would love that kind 
of gizmo for their car or for pocket — 
hence the birth of the Global Posi
tioning System (GPS), now a multi
million dollar industry. Much to their 
dismay, the Air Force didn’t set its 
signals up the way big business would; 
anyone with the right gizmo can get 
the signal, decode it and figure out 
where they are.

Hence the Air Force doesn’t ex
actly make much money off this G PS 
system. In fact, they make virtually 
none. Plus, from the fear of enemies 
using GPS for their own guidance 
systems, they have had to make the 
GPS network send deliberately im
precise data so enemies can’t get ex
act readings (meaning we can’t ei
ther). This imprecision (a few dozen 
metres) had the side effect of making 
business want their own GPS sys
tems — ones that would be accurate 
and more importantly, ones they 
could charge people to use. Two such 
systems have already been tried, but, 
both failed. One didn’t deliver the 
accuracy; the other did but only for a 
few hours per day as it streaked over
head.

Not that big business has given 
up. As many as a half dozen compa
nies still have plans for their own 
GPS systems. Especially since the 
Air Force has talked of scrambling 
their own GPS signals. The only 
thing stopping them from doing it 
now is the cost of refitting all those 
missiles — that and they’d like a 
piece of the pie too if they could only 
find a way to make us pay for it.

Garth Sweet
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455-05663737 KEMPT ROAD HALIFAX

This space is just another example of 
why the Gazette needs writers. To fill 
all these silly spaces that otherwise 
have to be taken care of by using crap.
Brought to you by space fillers Inc.

Believe
in Halifax Chrysler

Check into Halifax's 
best downtown value 

at the Citadel Inn.
Free Express Continental Breakfast.

Free Parking for registered guests.. 

Comfortable, well appointed guestrooms.. 0"

Dependable, friendly service.......

Convenient downtown location..

Indoor pool, whirlpool and sauna 

Arthur's Restaurant.......................
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The Citadel Inn 
Halifax

Still your best doumtoum value.
For Reservations call 902-422-1391 or toll free 1-800-565-7162 

1960 Brunswick Street, Halifax, Nova Scotia 
Also located in downtown Ottawa. Toll Free 1 -800-567-3600

•Plus tax, per room, per night. Subject to availability. Advance reservations required.
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cats in a bag?
Send answers & 

return address to: 
P.O. Box 46054 

Halifax, N.S. 
B3K 5V8

WIN COOL 
STUFF

m

Standard Features:

Chrysler/ 
Dodge

\

NOVA SCOTIA'S LARGEST CHRYSLER DEALERSHIP

1994 COLT
"SPECIAL GRADUATE OFFER"

-> $9494 . $750 Grad Rebate

RATES START FROM AS LOW AS

s59f
Evmj day of the week! 

Your Graduation Location!
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