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BEVERAGES

Mexicans consume more carbonated beverages per capita than any country in the -
world except the United States. Coca-Cola is reputed to have about 55 percent of
the soft drink market, and 75 percent of the cola market. Cadbury-Schweppes has
rccently purchased a major Mexican bottler, Pefafiel, and some U.S. brands are:

~ moving in with alummum—packcd products. :

Competition is also increasing in the juice market. Frozen juices are not as well
developed due to the relative lack of freezer space in Mexico. Two juice and
nectar producers, Jugos del Valle and Jumex control about two-thirds of the
market, while the top five producers together account for 96 percent of total
Mexican consumption. ' ' ‘ :

The bottled water market is very crowded, with more than 40 brands competing
for available shelf-space in this subsector. Price competition is fierce, and a shake-
out of this industry is expected. “Designer” labels such as Pcrncr and Evian have
an edge over some lcsscr-advemscd brands. Lo

Milk mixesfrom the mérket lcader Procter and Gamble (Chocomilk), and
Nestlé (Quik) have found a loyal customer base among young consumers'in
Mexico. The market for beverage mixes prepared with water is dominated by
Kraft, whose products Kool-Aid and Tang take up about 70 percent of shelf-
space in this category.

Teas, espccially the traditional herbal flavors, such as manzanilla, are important
consumer items. The Mexican tea, La Pastora, shares the overall tea market with
i McCormick and Laggs. Most of the major American processed coffee brands can

' ' ‘ be found on supermarket shelves, and there is also a large market for roastcd
coffee beans from Mcx1can and Latln American packers.

_ , , Mexican beer is produced by méjor brcwcrs such as Gemecen’a Moctezuma, Grupo ‘
] ' Modelo and Cerveceria Cuankitémoc. The latter firm is part of the food, bcvcrage and -
' packagmg conglomerate Valores Industriales.
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: ‘ OPPORTUNITIES IN MEXICO:
Foop AND BEVERAGE PROCESSING AND PACKAGING EQUIPMENT
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