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Aromints take up little room 
on your counter—and they 

sell on sight
THESE pure, handy pocket candies have a novel, tempting 

appearance that attracts attention at once. Customers find 
them irresistible. They simply can’t help reaching out to 

take the appetizing package so tastefully displayed—and there’s 
another nickle or more to ring up.
Fastidious persons prefer Aromints because they are sealed in 

aluminum wax-tight rolls—nothing harmful can get in. None 
of their spicy fragrance can get out.

Made from pure cane sugar flavored with fresh spiees and pure extracts, 
Aromints satisfy the candy craving in a wholesome way.

Men, women and children are constant customers for Aromints 
all the year round. Appreciated after eating; mildly stimulating 

during games, enjoyable at any timd, these dainty, aromatic 
discs of soliil candy offer a unique enjoyment to the customer, 

and a good steady profit to the dealer.

flavors to suit 
all tastes

Aromints are packed in five popular 
flavors—peppermint, wintergreen, cinna­
mon, cloves, licorice and cough drop— 
and retail at five cents.

Make a prominent showing of Aromints 
and they will sell themselves, leaving you 
free to wait on your customers other 
wants.

Made in Canada

Peppermint
Clones
Cinnamon
Wintergrccn
Licorice

Canadian Dittributon

The Aromint Manufacturing Co., Limited
Toronto, Ontario, Canada


