
NMarket Studv on the Autoiotive and Auto Parts Iiidustrv nAiittn

As welI as Investingc iii exi-sting operations. interested Canadian investors rnay also enter the
Argentine mnarket by estahl ishi ng new iant: facturing facilIities. Setti ng-up wholly owned
operations is permitteci. althouLgh joint ventures with local firrns miav be the best approach. An
Argentine partner can provide establishied business links with local auto nmakers, and in soi-e
cases, rnay have domestic distribution networks in place. to sel] to the replacenment mnarket.

Canadian auto parts firnis studying projects iii Argentina. should consicler seeking prior support
fromn auto makers who thev are already supplving. Automobile makers in North Aniierica,
incilidingç General Motors. Ford. Volkswagen. and Chirysler all have affiliates in Argyentinia.

Oppoi-tu nities

One area where Argentina is lackIng iii capabilities is automiotive electronic equiprnent.
Incligenous capabilities in this area remain very liiniitedi. This is of concern to m-anufactuirers in
the transportation industry who need to hav'e access to such systemns if they are to continue
comipeti ng successfully i n international miarkets.

Currently, the dernand is high for the following:
*on-board computers to perform diagnostic functions
*digital electronie fuel inj*ection systenis
*digi]tal control svsterns for autom-obile suspensions, brakes and gears


