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2. Brrttt:—Unn farmi throughout the Prcivince nhnuM h«vc fltiokii. Tlie iiiinWr

iif fiiwU iin » farm nhoulil Iw grMtly iiier«M«d. Th* i|u»IHy uf the Uying itiick mu>i

tie improved. What are the I'ompArative returns of an NA-fgg hen and a IAO.i>|i. hen,

when it oonti practically as much to keep cine a* the other ?

3. JloHMM. -Why in Ml much mcmey needlvnaly sip«iid«<l in cnatly liuil'lingi'

Mure mliiifaotiiry results may be olitainril from omveninnt, inexpensive hi>us««, »liiih

are sdaplrti tii supply the fowl* with fresh air nt all times and yet kerp ihfni

eumfortalile.

4. AVsrf*.—With our high-priced fse<ls, the mitin objeot is tu eoinomizr. I' tlii'

piiultryman justitiei) in i 'ding the mure ex|ivnsive prailea when lower gratlm mv ju.t

as giMxl fur egg pniiluetion T Are <iur fowls suppliuil with enough green fisid ? Kkin iw

is one of the most important considerations in the production of eggs, and this la juit

what many of our hens do not get.

A. i/dWrfx. —Our Urge importations and variations in f|Uotations on local |M<><lur>

is suggestive that marketing nonilitions neeil inipniving. Kggs and ilrcssetl |l<llllll^ sre

often sent to market in a most unsatisfactory manner, resulting in Icsw of money in llir

producer. The wastes of the pr ^Jnt system of marketing must be elinimattd.

Co-operation is th* keynote to the situation.

Succaat in poultry-ktaping largely dapendt upon the careful and efficient

attention to detail ; while the industry is being developed we ehould make

better uee of what we have.

TICTOBIA. B. C.
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Prtnled bj Richssd WoLrixiiiN, I.8.O., V.D.. Prlntrr to the Kini's Most Excellent Mujixiy.
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