¢2/701/88 DEPARTMENT OF EXTERNAL AFFAIRS
Export and Investment Promotion Planning System
MISSION: &02 CHICAGO . .. COUNTRY: 577 UNITED STATES

Some Canadian exporters to this market in this sector{(sub-sector)
have enjoyed success previously as a result of a variety of
tactors which the trade office reports to include:

-~ aggressive marketing on the part of Canadian Exporters
support provided by the PEMD program
participation in trade fairs
participation in trade missions
— use of Canadian Government export promotion act1v1t1es
use of provincial governments export promotion activities
competitive export pricing for this market

In support of Canadian exports in this sector (sub-sector) the
Trade Office is currently engaged in activities which include:

Activity: INITIATE A SERIES OF 1-ON-1 MEETINGS WITH INSTITUTIONAL FOOD
DISTRIBUTORS, BROKERS & ASSOCIATIONS IN CHICAGO RE: BUYING OPERA-

TIONS/PRODUCT OPPORTUNITIES.

Results Expected: DEVELOPMENT OF A MINI-MARKET GUIDE. 8 OUT
CALLS.

Activity: EVALUATION OF TASTE OF CANADA SOLO FOOD SHOW - SEPT. 1988

Results Expected: EVENT TARGET WAS MINIMUM SALES $5 MILLION AND

10 REP/BROKERS APPOINTED

Activity: AS A FOLLOW-UP TO PREVIOUS INITIATIVES, CONTINUE TO RESPOND TO

TRADE INQUIRIES.
Results Expected: ACTION SO CDN/40 LOCAL INGUIRIES
For the next fiscal year, the Trade Office is plannihg to

undertake the following new export support initiative(s) in  this
sector {(sub-sector):

Activity: ASSIST WITH IMPLEMENTATION OF TASTE OF CANADA FOOD SHOW 9/88 A
JOINT PROVINCIAL/FEDERAL INITIATIVE INVOLVING LOCAL OFFICERS OF

ONTARIO AND QUEBEC

Results Exbected: TARCET RESULTS ARE $5 MILLION SALES AND 10
REPS APPOINTED.

Activity: ASSIST HITH IMPLEMENTATION OF NRA NATIONAL STAND/MAY 88,
PANIES. :

Results Expected: TARGETED ON SITE SALES $2 MILLION & THE AP— ,

POINTED OF 20 BROKERS/REPS RE: FOOD PRODUCT
SALES. INCREASE PROFILE.
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