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“Mexico Starts Again” trumpeted the cover of the August 26th issue
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Mandela in Canada to Talk Busmess

} South Africa rapidly is becomzng one of Canada’s hottest new export des- 3
tinations. Two- -way trade increased by over 200 per cent during the last :
- three years and is expected to reach $700 million in 1995. An increasing
‘number of Canadian ﬁrms are establishing operations in South Africa

~and the region.

Pres1dent Nelson Mandela of

. delegation to Toronto October 27,
- 1995 to promote two-way business
‘links between the two countries.
. Canadian companies interested in
learning more about this exciting

to participate in a major Canada-

-South Africa Trade and Inves-
;kitment Conference to mark the
| visit. "

"'the Department of Foreign Affairs
-and International Trade and the
- South African High Commission, is

speakers, including Canada’s

' South Africa will lead a high-level

-new emerging market are invited -

. The half-day event hosted by‘

i expected to feature prominent
- business, trade union and political .

Ministerf for International 'I‘rad‘ekf
‘Roy MacLaren, and Chris Stals,
Governor of the South African

Reserve Bank. The event will cul-

minate with a keynote luncheon
~address by President Mandela.

Participation fee is $175.00.

Conference contact is Jacqui -

Gillespie, Coor&ination Plus Inc,

Tel.: (416) 862-9067, ext. 224; Fax:
11(416) 862-2238.
For more mformatlon on South ,

African business trends and mar-

ket potential, ask for the special
“CanadExport  Supplement on

South Africa (June 19) by calling

DFAIT’s InfoCentre, Ottawa at 1-
800-267—8376 (Ottawa area: 944.

4000).

NrT 3—49-9‘53

rce.on.Mexico

i %M&%’i?&{ﬂw&ﬁ Rt lecessful return

of the Mexzcan government to mternatwnd capztal markets, all szgns are po" '

ingQ a comeback for our new

gresses in complexity and depth,
is available where and when a
business wants it.

Export i focuses on the kind of
information decision-makers need
to enter a market while the oppor-
tunity is still current. To ensure
that a consistent standard of qual-
ity business information is cap-
tured in each of the 18 sectors, a
series of research templates was
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developed to guide the gathering
and recording of information. As
such, the Export i is highly mod-
ular and facilitates quick scan-
ning and easy reading of informa-
tion that’s built around a “who”,
“what”, “where”, “when” and
“why” format in each market sec-

Continued on page 4 — Export

P , )

( INSIDE ,

SHARING TRADE SECRETS.......2-3

EGyPT TENDER ON TRACK........... 3

TRADE FAIRS FROM

MALAYSIA TO MOSCOW............. 5-7

GLOBAL ENVIRONMENT............;..7

BUSINESS AGENDA....... i 8
\_ : J

Department of Foreign Affairs and International Trade (DFAIT)




