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E If You are
Planning the Greatest Success

For 1916
YOu Mlust Include the

COLUMBLA
ln the tact that it was impossible for us to de-l1'.er much More than about 75 per cent of the totaldemand for Grafonolas th .s year there is both regretand pri'd e regret because vou and we could flot addîh~î bsinssto our sales, and because Vour customers~~eedissappoini. But at the same time it jis forx'ou a nd us to be prou(J that so manys more people'vanted Columla than even we in our confident op-îIlmiSm exitected.

<d < l c. cl! cccilc & ui ai , tîlc l a Wca i ie lc, r ' c*<a i cî~ cl liiIcîcn
2  iîî i aladdîîi .ti 1 ,icel ac îî r , are <ae11id-c w, . nd Il<î <ail!l"i a greilter I)llPîci ()f ev'erv, (araftonola1-cj, S, dm,î't et il-, liccnlc ô, 1 clU Irmn îîaking ycolîr 1916c plaïn,cliIcg- Ici ad anid aile c îles. aiss reiienîbering thbat thle ('oli niîai 1 î' le'- -c t i raik prccpcili

Wrafe for "Music Money," a bookiet full of meat forthose dealers intereeted un'quick and frequent turnover
of capital.

Graphophone Co., Toronto. Canada
Columbia Products are Made in Canadla
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