
Team Canada also opens doors to a new image of Canada abroad, and makes
selling our products and services easier. People learn that Canada is more than just a
natural resource-based economy. Team Canada "places a new brand image of Canada"
by making people aware of other Canadian areas of expertise, such as in high
technology, telecomniunications, and the aerospace industries. And other areas of
expertise also include social-benefit type businesses, such as healthcare, and education,
which are also of interest to forei gn govemniments. On the mission to Latin America, 64
educational institutions took part. This type of involvement helps Team Canada "tell the
Canadian stozy" better, to showcase our different interests and capabilities. Indeed the
mission to Latin America -as the largest and most comprehensive so far - did "tell the
Canadian story" as best possible in a 1 0-day mission.

Lastly, Tearn Canada opens the door to a new Canadian self-image within the
global cornunity. "I think as we trade differently, and as we discover our momentuxn
and our confidence, we are also transforming; how we sec -ourselves and our role within
the international community. And I think that's positive." Through trade with emerging
markets Canada is discovering different parts of the Canadian identity and is continuing
to evolve its trade history. The country started with deep roots in Europe, moved on to
build strong trade ties with the U.S., and has recently discovered the Asia Pacific.

I Canada's process of discovering the Asia Pacific, the Asian-Canadian
commrunity has transformed Canada culturally and economically. It has brought Canada
to the doorstep of Asia Pacific, a region that has half of the world's GDP and two-flfihs


