Knowing the geography

As stated in Industry Canada's 1996 market assessment study for NMLM mentioned
above : "Canada has an enormous opportunity to seize the leadership in learning
solutions. The world recognises Canadian strengths in software, telecommunications,
distance education, cognitive science, creative production, cultural and linguistic
diversity, and the ability to overcome time and distance challenges. Canada can be

known for knowledge and learning just as the Swiss are known for banking and finance”
(p. 2).
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