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Helpful Books on the Bible and
Christian Life and Character

-» ettt

BIBLE STUDY
$1.00 net each volume

THE ANALYSED BIBLE. By the Rev. G. CampeLL Morcan, D.D. The first three volumes
completing Dr. Campbell Morgan’s telescopic view of the Bible are now ready. They are entitled—
Vol. 1. General Review of Genesis to Esther. Vol. I1. General Review of Job to Malachi, Vol.
111. General Review of the New Testament, The first two volumes commencing Dr. Campbell
Morgan’s more exhaustive study of the content and Message of each separate book of the Divine
Library are in preparation. 7They are entitled—The Gospel of 8t. John. _The Book of Job. Dr,
Campbell Morgan's Bible Study Class, held in Westminster (‘hn‘)el every Friday, is the most won-
derful of its kind in the world. There is no ornate service, little or no singing, scarcely any pre-
liminaries. It is to hear Dr. Morgan expound the Scriptures that men and women—especially men
—come from their business or their profession and crowd the Chapel to its very doors, This
“Analysed Bible” is the direct cutcome of the Westminster Chapel Bible Study Class, It is
Dr. Campbell Morgan’s greatest work, into which he has put his whole thought and being.

( PROBPECTUS ON APPLICATION )

A SCHOLAR’S DEVOTIONAL HELPS

30c¢. esch volume

AIDS TO THE DEVOTIONAL STUDY OF SCRIPTURE, By Prorgssor A, S, Prake,
M.A., D.D. The first three volumes are entitled—Vol. I. The Christian Race. Vol. II. Election
and Service. Vol Ill. Faded Myths. _The present volumes are the first of a series to be published
under the general title of “'Aids to the Devotional Study of Seripture.” The papers contained in
these volumes bave been collected in their more permanent form because the author has been so
repeatedly assured of the help which many have received from them. When they were first written,
it was with no thought that they would serve more than their ephemeral purpose. He now sends
them forth to a wider public, with the single desire that the blessing of God may continue to rest

upon them.
THE REALITY OF CONVEILSION
Price $1.00

THE FACT OF CONVERSION. By the Rev. Proressor GEORGE JAckson, B.A,  Author of
* First Things First,” ete. It would be of immense advantage if all who take a leading part in_the
active work of evangelization would study the subject as it is presented by Prof. Jackson. This
volume is the result of a capable and reverent effort to ' tell our own generation what conversion
really means,” as Dr. Hastings once said ; and in doing so he author treats of the reality of personal
consciousness, conversion as a fact of life, manifesting itself differently in the subjects of it. The
rationale and the psychology of conversion are also discussed, and the cultured work appropriately
concludes by considering (:ge relation between present-day preaching and conversion.

DR. CAMPBELL MORGAN’S NEW BOOK
Price 50c. net

CHRISTIAN PRINCIPLES. By the Rev. G, CampBELL MorGAN, D.D. * The thoughtful
reader will find that he is being taken underneath even the fundamental doctrines of the faith to the
basal principals of Christian life and service, and will be grateful for the brotherly, as well as valuable
help given in the understanding of some of the deep things of God. Besides the relation of body and
spirit, the need for direct dealing with God is clearly set forth, and the relation of reason
and faith helpfully discussed. Then the denial of self is examined in its true bearings, and shown
to result in the enthronement of Christ, leading on to the realization of Christ as the Centre and
Sphere of Life, It is pointed out in closing that the measure in which all this is realized is the
measure in which we share the passion of Christ for the Kingdom of God. Much as many owe to
Dr., Cam b;:thumn. we feel this to be one of the most useful books that have come from his
pen."—dgn tian. ¢
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