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- —:'Most part1c1pants would bc w1111ng to pay a nomlnal fee although a mmorlty of part1c1pants
. fclt on prmcxplc that thc govcmmcnt should bc promotlng thc 1ndustry not chargmg for it..

o ‘j: - Part1c1pants fclt that a prcmlum must be placcd on pr0v1d1ng market 1ntclllgcncc mformatlon
Sto industry in a tlmcly manner. ThlS precludcd thc pOSSlblllty of havmg it pubhshcd in 1ts

S pxxstmg format smcc 1t could not bc tlmcly

' .Most part1c1pants were lcss conccmcd about how the 1nf0rmat10n was prcscntcd and more
‘conccmcd about getting the 1nf0rmat10n in time for thcm to use it. They suggcstcd the

= 'Dcpartmcnt consider altcmatc ways of rcachlng them with market intelligence 1nf0rmat10n

~They suggested electronic databascs with access through on-line or faxes as required. As o
,i.'wcll they noted that there was no systematic way for Canadian suppliers to transfer market
_intelligence mformatlon that they happcn to come upon Thcy fclt the Department had a

o clcanng—housc rolc S ‘
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