I - National Print Media

The United States is singular among large advanced nations in that it
lacks a truly national daily newspaper of newspapers. Japan, with about half
the population of the United States, sells abouf 50 percent more papers per
capita but has only one ténth as many individual d;ilies. | | |

The Séviet Union does éven better. Moscoﬁr has less than five percent of
the country's pdpulation but newspapers edited there account for almost 90 per-
cent of national distribution. In the case of Tokyo, the figures are a.bqut 10
percent of the population and 70 péréent of distribution. London, with about
14 percent of the popuhﬁon, accounts fqr 70 percent of the nation's dailies.
The closest the U.nited‘SAiat.esi has to nation#l newspapers are the New York
Times and the Washington Post. Yet New York City a.nlea}shington, D.C.
account fo.r.é.bout 6.6 'per‘ce'nt of the nation's population and the Times é,nd Post
provide only 9, 6 percent oflda.iiiee distributed in the nation.

The other ''mational" néi;vs’éapers are the 'Wai.l'l 'Street. J'ourna.l, with its
emphasis o.n busineaé and fit'ianc;el:.', _ai1d the Christian Scien;:e" l\.donit'o.r with its
modest circulation.

The reaéons fbr the lack of‘ce‘ntraliiati.on are va.ried' but technoiogy is no
longer one of them. It would be quite possible to .emula.te the Rue-sians, despite
some gap'é in technology and some union consideratiqng. if there wére compelliing
reasons to do so.

Data reviewed in our report seem to dowﬁp‘lay-the sigﬁificance of the national

press. An unusual (though n;é.r"r"ow‘) study of .selected newspapers by the Rand



