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FINANCIAL ÀDVERTISERS' CONVENTION

Relative Merits of Different Perms of Publicity Discunred ait
Meeting in Indianapolis-D. McEachern is Canadian

Reprernentative on Directorate

T HE 1920 convention of the Financial Advertisers' Assc-
ciation was held in Indianapolis, Ind., June 6 to 10, as

part of the Associated Advertising Clubs off the World Con-
vention. About 500 members con8titute the financial section,
and make it the largest in the association.

Fred W. Ellsworth, the president, gave the openlng ad-
drerna at the, irst business meeting held on June 7. Reports
cf tiie treasurer, secretary and various comnittees followed,
abowing thie association to be on a firm financial basis, inter-
national ia scope, and in a position to render important ser-
vice to its members.

The programme included the. following addresses: "How
Financial Advertising can Advance the Truth-in-Advertising
Movemneat," by William P. Green, organization secretary,
National Vigilance Committee; "Why Every Bank Should
Advertisep by John G. Lonsdale, president, National Bank
of Commerce, St. Louis; U 1 1ow to Plan an Effective Adver-
tisng Campalgn," by W. R. Snodgrans, manager, depart-
ment cf puhliclty and new business, Fidelity National Bank
and Trust Ce., Kansas City; "Why You Should Use News-
papers," by L. R. Brooks, publicity manager, "Chicago Daily
News," Chicago, Ill.; "Why You Should Use Direct by Mail,"
b y Homer J. Bucley, preaident, Buckley, Demnent and Co.,
Chicago; «Why You Should Urne Street Cars," by Otta N.
Frankfort, Chicago Elevated Advertising Cc., Chicago; "Why
You S$hould Usne Trade Papers," by G. D. Crain, Jr., publisher,
of "Class,» Chicago; "Why You Should Use Outdoor," by
H. E. Erickson, Thomas Cusack Co., Chicago; "Dressring the
Copy,» by E. R. Currier, Charles Everett Johnson Co., Chii-
cgo; "The Central File," by E. HI. Kittredge, publiclty man-.

ager, Old Colony Trust Co., Boston; "How the Banker May
IIelp in Developing'Agrieulture," by H. M. Cottreli, off the.
Arklansas Profitable Frnrming Bureau, Little Rock; "The
Financlal Advertisern' Interest ia the United States De-
pateto Agriculture," by Ho». E. T. Meredith, secretary,
UnitedStates Department cf Agriculture; "Thie Investpxent
Bnkers' Opportunty-Now and How," by Charles A. Otis,

~Otis and Co., Cleveland; "My On, Beat Bet,» by twelve
fpneial advertising experts.
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