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trading partner in Latin America and
a gateway to other markets in this
vast region. Since the North American

in the signatory countries, the Mexico-
Canada Chamber of Commerce
Continued on page 8 - The Mexico

Market access report outlines Canada’s
international trade priorities o

On April 11,2001, Minister Pettigrew
released the government’s annual
report on Canadas priorities for
improving access to foreign markets.

Opening Doors to the World: Canada’s
International Market Access Priorities -
2001 describes Canada’s market
access objectives for goods, services
and investment in key markets,
including the United States.

Opening Doors to the World also
includes Canada’s important market
access successes which will benefit
Canadian exporters and investors.
These successes include the open-
ing of the Mexican market for fixed
and mobile satellite services to
Canadian firms; the agreement by
the European Union to provide
access for Canadian icewine; and the

Continued on page 13 - Market
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