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CURRENT TOPICS.

“JOW to-evade the provisions of the dumping elanse i
a problem. which is taxing the ingenuity of not a
Canadian dealers,

l

who for years have heen aceustoied (o stock staple lines,
procured in-the United States, Germany, Britain and else-
where, now find=that many of the artieles
thus purchased will henceforth be sub-
jeet to the provisions of the dumpinge

fow importers just at present.

A Warning
to Importers.
clause. The consequent inerease in cost
will tead to higher prices and a diminution in sales. Tn
order to obvinte this, several plans have been proposed.
One seheme aims at outwitting the Customs  officials by
passing goods in under a speeinl name. For example 2
brand of goods, whieli hitherto las been “dumped’ into
Canada. wonld he put up in packages and cases heaving a
new name applieable solely-to-the Canadian trade.  On-the
face of them. these soods would not be saleaple in the
United:States.  They would-he made for Canada. Unless,
then, the goods were proved to be identical with the United
States-produets, they would pass through the Castoms un-
impeded by the anti-dumping regulations.  Sueh aetion
on-the part-of ‘both foreimm exporter and the Canadinn -
porter would be reprehiensible.  In the event of detection
the latter only would-be the safferer mul we take this op-
portunity of warning our Canadian dealers to beware o
any such schemes for circumventing the Customs depart.

ment.

l

sentatives, who -have visited the country, by the appoiut-

.
»

1 is worth notinz that there has heen o seeming resival
of interest m Canada among the British pmblishers.
This-is-evidenced by the increasing mumbee of pepre-

ment of Canadian agents and by the larver advertising
appropriations expended i thixeountry.
This Eall, sueh promment English pub-
lishers us T. Fisher Unwin, . Bell &

(_Iomingrbo
Canada.

RBlackic & Sons, 8,
I, \.

advertising in this paper.

W. Partridge & Co., John Dicks, and
Fyerett & Co. have entered the tield with diveet

3
v,

This ecertainly indieates o de-
termination on their part to establish themselves cavly in
a wreat and wrowing fleld.  The-Canadinn teade weleomes
the Englishpublishers, beeause they realize the extent an-d
of standard

importanee of these  English publications

ceientifie. religions,  historvieal and  biographieal  works,
exeellenee, be
The

Canadian people, taken man for man. are among the most

which ean never in their  profusion and

equalled in this country for many years  to come.
enltured nations of the earth and the Canadian population
is wrowing rapidly.  Tn consequence the field for books of
a hizh elass is daily beeoming of ineveasing importanee anl
those publishers who get early into the field will veap the
harvest.

[ .
.

TEARLY evers merchant will be found on inspection
to have a “pet”’ line and, of booksellers and sta-
tioners espeeially, is this true.  Here is yonr dealer

with a fondness for widlpaper and a-pride in his wallpaper

department. TTeve ix another interested-only in his books,
and letting everything olse take eare of

Pet
Departments.

itself. Here ix a third, who has a well-
equipped picture and pieture-framing de-
purtment s and =0 on. “Pet?’ depart-
ments are all right enough in their way and are always
ereditable to their promoeters, but thore who indulee in such
hobhies must not hecome blinded fo the merits and pos
<ibilities of other departments.  What is reanived i< n
woll-ronnded bosiness. if the merchant  wants to altain
vosults.  Tf mewhants were to put the same enthusiasm
inte every action of their business which thevy put inte
Spet’? seetions, they wonld very soon diseover that the

public wonld respondd and that their trade would visibly

Sons. Wilham  Heinemann,  Giverze  inerease. A< the pew vear approaches it will he worth
Newnes. Limited, Grant  Richards, The  Oxford  Press, while-manking the attempt 1o bild up every depnrtment.
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