
7THE GAZETTE BUY NOTHING DAY SPECIAL

Beyond Buy Nothing Day
they swell.

Many North Americans have 
neither the means, nor the will 
to abandon consumerism 
altogether.

They may, though, choose to 
protect the fabric of their 
neighborhoods and towns, by 
following the advice of Wal-Mart 
founder, Sam Walton, himself: 
"There is only one boss. The 
customer. And he can fire 
everybody in the company, from 
the chairman on down, simply 
by spending his money 
somewhere else."

are becoming institutionalized 
in international agreements like 
the General Agreement on 
Trades and Tariffs (GATT) to

become the first global retailer 
- at an alarming pace.

Study after study confirms 
that the opening of new Wal-

lifestyle of the protest may be 
close to impossible. The millions 
of people living hand to mouth 
in the hearts of North America's

by Jennifer bethune

Most people balk at the idea 
of buying nothing for an entire 
day. Initiatives like international Buy Nothing Day succeed in demonstrating the Western reliance on consumer products.

"I'd have to prepare..." said 
many, indicating that they'd be 
forced to stock up on things 
like coffee and snacks before 
the big day. While international 
buy nothing day is a protest 
against consumerism, it seems 
as if protesters will have to 
engage doubly in their ordinary 
consumer activities in order to 
prepare for buy nothing day. 
Initiatives like international 
buy nothing day succeed in 
demonstrating the Western 
reliance on consumer products. 
But there are limits to the 
notion of abandoning 
consumerism. Consumerism is a 
direct result of the division of 
labour, a structure which has 
been at the core of most of 
western civilization since its 
inception. Granted, 
consumerism has evolved 
substantially since farmers and 
smiths exchanged millet for 
tools in the earliest 
civilizations. Now, on the eve 
of international buy nothing 
day, it seems as if consumerism 
is inescapable.

For most Canadians, buying 
nothing for just one day may 
prove difficult. Making a

name only one. Giant retailers 
may soon become the face of 
the global retail sector, 
suffocating small businesses as

Marts lead to both a net loss of 
employment and a decline in 
income for the community. 
Studies have shown that for 
every job created by Wal-Mart, 
as many as one and a half jobs 
are lost. Wal-Mart rarely pays its 
employees more than the 
minimum wage.

As well as fueling excess and 
consumerism, Wal-Mart, and 
other consumer meccas like it, 
works to unravel the fabric of 
the community upon which it 
imposes itself. Busy downtowns 
turn to ghost towns, as giant 
retailers succeed in luring 
shoppers to their havens of 
homogeneity. Researchers at the 
University of Massachusetts 
have found that a dollar spent 
on a locally owned business has 
four to five times the economic 
spin-off of a dollar spent at Wal- 
Mart.

cities and towns, for the most 
part, face no other option than 
to continue to fuel their 
consumer society. They cannot 
grow maize in their window 
boxes, support aquaculture in 
their bathrooms, or raise sheep 
in their backyards. But it is this 
demographic that may be able 
to contribute the most to anti­
consumerism protests like 
international buy nothing day. 
While these urbanites will 
continue to buy their food, 
clothing, and housing, they can 
mount an impressive assault on 
modern consumerism by 
combating the spread of giant 
retailers, thus maintaining the 
character of their 
neighborhoods by protecting 
small, family-owned stores.

Every three days, a new Wal- 
Mart opens somewhere in North 
America. With at least ten 
outlets in Argentina and Brazil, 
and three in Hong Kong, Wal- 
Mart is realizing its goal - to
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COUNTRY ROADS.

Exhaust emissions. CFCs in air-conditioning. Landfills. 
Certainly reasons enough to come up with environment 
friendly cars, so BMW did just that. And then they considered 
the pollution problem from an unusual angle. The driver's.

The solution? A unique air-filtration system. Called AUC, 
this ingenious device keeps tabs on the air coming into the 
car, and when it detects any noxious substances (anything 
from carbon monoxide to ethanol or dust) it seals the air 
vents.

Immediately. Automatically. And then circulates the 
unpolluted air inside the car.

Which means that BMW drivers don't even have to 
breathe the same air as everyone else.

Despite these, and other 
shortcomings, corporate 
consumer icons like Wal-Mart Sheer Driving Pleasure.BMW
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Did you know that every product pictured here 

is owned by Philip Morris, the world's largest 
cigarette company? Chances are you've been 

helping to promote Marlboro cigarettes without even 
knowing it. Now is your opportunity to withdraw 

that support by personally boycotting these products.. 
It's sort of like giving money to a health organization 
that is working to find a cure for cancer — but in 

this case, you're taking money from a corporation 
that causes it. So next time you're at the supermarket 

— try it. You'll like it.
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