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If we decide the target audience in some new communications surategy should

be the opinion-rnakers and thlin embers of thec G7 club, that doesn't mnatter much.

But if we wish to reach a broader constituency; some argue we should forget the

Internet as a primary source of communication.
Weil, agalu, what's truc today may not be applicable tomorrow or next week or

next month. in fact, telephone access is far more common than many believe.

Satellite phones arc comning into places (e.g., Egypt) where wires have been far too

costly and, of course, the whole technology of wireless communication may make

an even greater difference.
The Globe and Mail ran a photograph this past year that showed the side of an

apar tiient building in a newly-demnocratized country in Eastern Europe. Years

ago, it miight have showxi a rooftop with dozens of television antennae. In this

photo, dozens and dozens of the latest mini-satellite dishes were ail turnied to the

skies to absorb thec latest in Western-style programnlg.

-If we recail flhc speed with which flhc world's poor, often in remote rural areas,

"found" flhc television, we might not be too sceptical in thiriking they'il find ways

to connect to the Internet very soon. And, perhaps, with more to gain than many

of us lu modern urban settings where we can tap into expert knowledge, they wiil

be more motivated.
Too often we look around us at a given moment and use those observations to,

determine directions that we assume wiil last into at least the immediate future.
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