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b) Forging partnerships with strategic players in the agri-food sector for promotional purposes: .
restaurant chains, hotels, catering services and supermarket chains.

¢) Trips by journalists to Canada.

d) Supporting visits by professional associations, in both directions

iv) Strategic Alliances and Investment Projects

Increasingly, French and Canadian stakeholders in the agri-food sector are coming to understand the
complementarity of their production systems and the drawing power of their respective markets. For this
reason, it is becoming more and more desirable to negotiate strategic alliances and investment projects.
Ways of accomplishing this include:

a) participating in major trade fairs;

b) organizing visits to targeted companies;
¢) concentrating on complementary sectors and areas in which the other country has spe01al expertise;

d) organizing trade missions to Canada and France.

Agriculture and Agri-Food (including seafood products): Useful
References

FRANCE

Canadian Embassy

Yannick Dheilly

Trade Officer

35, avenue Montaigne

75008 Paris

Telephone: 011.33.1.44.43.23.61
Fax: 011.33.1.44.43.29.98
yannick.dheilly@dfait-maeci.gc.ca

Centre francais du commerce extérieur (CFCE)
Direction des Produits Alimentaires (DPA)

10, avenue d'I¢éna

75116 Paris

Telephone: 011.33.1.40.73.30.00

Fax: 011.33.1.40.73.35.82

SOPEXA

43-45, rue de Naples

75008 Paris

Telephone: 011.33.1.44.69.40.00
Fax: 011.33.1.44.69.40.71
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