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TRY THE ELLIOTT IIOUSE NEXT TIME YOU VISIT TORONTO.

A LITTLE PAPER FOR ADVERTISERS.

so Cent a Mn'eu. 1 TORONTO, ONT., JANUARY let. 1#494. No a

IVritii'm foi. Biz. S tiîtis ptits Siii. pe.rionis iha%, ia seii.e of

Itow to Dress a Shop Wlndow. of silàîî Titis, iîtwevîer i. iii titi- gifi tif aii.

COL-<Ie * 'lo1o. Let siieli reiietiilet.a.s ait exjiit %viitilig iti
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eeiniiiiits if iltrttrtr t ti m I llh iite sur e lo r.il,, ititî' oirange,, tutti lutte atid ted,
eessfiii siiesniaii, si) tiiere ar certlileji puirle, etc. 'l'ie miixture o f i tel(se ts iice thle

rules tint oiven. I tý kt eeu ii il mess tart ais tatd su ont. Mr euu u ev il

iiig of at stim Wtvililo. I ontains mIl redil if iss tihe ruiuî i,î h

E 'vety iersot il'ul e tiak lovesfl ttplavdb il, littltiiiii i. 1 ittuiiet tatt tilt-

sitiesmtiit I t iglit gciglis, a oa t',,, tiirtea, titi , I îii tht~*ile t Cect
tîtat gotti saiestiiet i i t esaehtu.mttj itid ri- iti titi( nui ititîe initi-ii'e.-

whch f ointrai, cAlIs f. tepattienit iliscipline, eitlist te iiiturest tif étii.%voiie 'uliii air~ies lit

Amr ieluit iito a gctsl w,,itiiii' alinoîîst aiiy iitîttiiet tiesiriti Rted, foîr ixuitnle,
iiretsser as lie rniglit jîinu) linto lus <lotîtes if gi ves tise siise tif ',,itrititti, biii ii is ittit t, iti
te birgiitt altrtii scummded nt riiiiî iglit Esel ui uieti ng, yullo cii vett . u. the feelintg tof ligit,

witii conitlis lei ;1t1m91 strtmgiy iii lus fait'r, amni su wsiii the diffelrett lMet i im ogif tîtitrs.
thte kiiaei es onîîy as a restait tof lirittite. I t siîoîîd be the ai iitli e iit ' tiesser, si)

'lle dress~ store wiîîîîw is at inettoi fat as cîces- are coiteeritei. t, t mi) trrituge thi tt

of adetsigmn ctît titt tiiev wlill malle the st riiitest itmpressioni
afforul tri troat triflimugiy. M,1T~ tu titi tie sitoîîer's iii it ii. gi.dtîeii hi lial ieetîs
nioat attractive sigit tittt eîn le iîced i nt andî cndiitionîs.
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* to the aigu save the iloor, 'lienm ît utpartie(li of itrettemit luii vtai i ttiigfr iei
ly interesteti, but ant aitritetive Ilvitlijw w i mrîause iii titi arratngement tif tute gtsis ini

awakemi the jmterest oîf the loîtst t.illtT tfeemt. thme wiiiuiii',u ', Tis oite tig i (Ioî -tbas tl

Wuritimug more îiarticîlturiy tif it tii gondst fittiiig apliicatiitm tri wimuiow iiressiig. <liii
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