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Mr. Giguére: You know, we have—certain-
ly not in the near future, and if we can avoid
doing so, we would very much prefer to run
the business as at present.

Mr. Fortier: You do not think there are

advantages in having a broadcasting business
belong to the public?

Mr. Giguére: Oh, there may be some
advantages, yes. It can make development
capital available to management, but you
know, that gets at the very heart of a busi-
ness. I mean the life of a company, its growth
and development. If these can be financed out
of the corporate income of any company,
unless someone wants to make a capital
gain—we both know that a majority share-
holder can put shares on the market to estab-
lish their value, and thus increase his person-
al fortune to a certain extent but if it not
essential to the actual running of the compa-

ny—in any case, it is out of the question for
us ‘at the moment.

Mr. Fortier: That is not wishful thinking?
Mr. Giguére: No.
[Text]

The Chairman: I wonder, if I may interupt,

Oon a somewhat different subject for a
moment.

Mr. Fortier: I was about to change the
subject.

The Chairman: If I may interrupt for a
moment I would like to ask Mr. Bélanger; I
would be interested in knowing how your
rates compare with those of CFTO, Toronto?
CFTO was before the Committee yesterday

morning. What is your cost per thousand in
prime time?

- Mr. G:aston Bélanger (Vice-President, Sales,
Télé-Métropole Corporation, Montreal): Well,
the average cost per thousand in the prime

time area which is 7 o’clock to 11 o’clock is in
the vicinity of $1,230.

The Chairman: $1,230.00

Mr. Bélanger: Yes. That is global. That is
the base,

The Chairman: Would that be the best in
Canada?

Mr. Bélanger: On a BB
th? CBC stations are de
private stations, just because they have a

larger audience, with a higher rate than the
majority of the stations,

M basis, no. I think
finitely best. In the

Special Senate, Commitiee

The Chairman: I have a question which
I have wanted to discuss throughout the he.a!‘-
ings and I have never raised it because t}me
has not allowed—and of course we are finish-
ing our hearings on Friday. There i§ a refer;
ence towards the end of your brle_f abou
ratings. I would be interested in' knowing t_lOW
many rating services your station subsecribes
to.
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Mr. Bélanger: Well, we subscribe to
rating services. We subscribe to BBM, thig
Bureau of Broadcast Measurement, which
industry sponsored.

The Chairman: Yes. We are familiar with
them.

Mr. Bélanger: And also with Nielsen.
The Chairman: You subscribe to both.
Mr. Bélanger: We subscribe to both.

The Chairman: From time to time is there
a great variance in their figures in tel‘g;_
of—presuming this is 11 o’clock on a Wednut,
day morning, when the surveys do come On
does it sometimes happen Nielsen reports: On—
figure and BBM reports another for the ide
tical time period.

Mr. Bélanger: They may vary but slightly-
The Chairman: It is only slightly?

Mr. Bélanger: It varies slightly and if you
took a common instance over a period O
month with both services, you will see N
there is a parallel. They are pretty well ]
the same.

The Chairman: Well, then, why do you sub-
sceribe to both?

Mr. Bélanger: That is a very good queSﬁsfe
I think it is partly an evolution. Actually M.
have subscribed from the beginning to B
There were some problems at one time, Sothe
doubts to the validity of BBM within
industry.

. the
There have been some major changes % ﬂ:o
management of BBM, so we vyept w0
BBM because we felt it was giving us ot
things, a confirmation of the performaﬂto
our shows and giving us two surveys,
able to see if there is a pattern. ,
The Chairman: Aside from those g(’,r
national services, are there any other mﬁve,
national survey companies who are 8¢ .o
who try to sell you their services, OF
those the two major ones?



