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In this issue, we explore
electronic services and
enhancements that comple-
ment IBOC's unique and
personalized sourcing
approach of contacting
Canadian companies direct-
by when disseminating solid
business leads.

n today’s information age, it has Web s > ; ting foreign buyers’ needs for god
become essential for organizations L Stk services. The Centre has designed
to provide online services for their -Leac : zmote system that enables IBOC

clients. Companies striving for competi-
tive advantages carve out niches for
themselves with the aid of information
and intelligence from electronic resources.
IBOC has recognized and grasped this
way of doing business as an opportunity
to expand our services. We now have
new innovations and e-service enhance-
ments targeted to the Trade
Commissioner Service and Canadian
exporters. Three specific achievements
and ongoing exercises highlight the work

we have undertaken:




