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MAJOR MARKET AREAS IN THE UNITED STATES & FURNITURE RETAILER'S  
SALES GROWTH 	1984 vs. 1983 
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KD furniture designed to be stylish, functional, and cost 

attractive can find ready sales in all US markets and could 

represent the strongest category for national sales growth in 

the industry. Mimi Gleberman, a leading independent East Coast 

retailer whose family firm, J.H.Harvey is classified as one of 

the top 200 retailers in the US and operates KD specialty stores 

as well as "full service" stores feels that " As far as 

expansion goes, we can honestly say that ready-to-assemble has 

the greatest possibility". 


