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1 slaughter, 27 to 28c.; No. 2, ao., 24 to
26¢.; common, 20 to 2Ic.; waxed upper,
light and medium, 30 to 35c.; do., heavy,
27 to 3o0c.; grained, 32 to 35c.; Scotch,
grained, 30 to 35c.; Western splits, 21 to
23c.; Quebec, do., 16 to 18c.; juniors, 16
to 17c.; calf-splits, 30 to 3sc.; calfskins,
(35 to 40 lbs.), 60 to 65c.; imiation
French calfskins, 65 to 75c.; colored calf,
American, 25 to 28c.; Canadian, 20 to
24c.; colored pebble cow, 13 to 15¢.; rus-
set sheepskins linings, 30 to 4oc.; colored,
6 to 7%c.; harness, 27 to 3ic.; buffed,
cow, 13 to I5c.; extra heavy buff, 15¢.;
pebble cow, 11¥% to 13c.; polished buff,
12 to 13c.; glove-grain, 125 to I4c.;
rough, 22-23c.; russet, and bridle, 35-45¢.

METALS AND HARDWARE.—The volume
of business in heavy goods is still well
sustained. Pig iron is again firmer, and a
sale of 50 tons of Summerlee for delivery
as wanted during the winter, is reported
at $27, and this is now the general quo-
tation for ordinary lots; Carnbroe is
quoted at $25. Domestic bars are now
quoted at $2.40. A good demand is re-
ported for tin plates from canners, with
very steady prices. A very large pur-
chase of Canada plates is reported at
something under $2.350, but it is claimed
it would now cost $2.75 to import. Cable
quotations of ingot tin have shown wide
fluctuations of late, but the market is
again stronger since a week ago, and
Straits is now quoted at about 3Ic. in an
ordinary way, and L. & F. at 32 to 32%c.
Black sheets are assuming a very strong
position, No. 28 gauge being quouted at
$2.70 to $2.80, with a proposal to advance
the price to $3.10 to $3.15. as makers’
prices have advanced f£2 the ton within
two months. Boiler plates are also dearer.
We quote: Summerlee pig iron, $26.50 to
$27. Carnbroe, $23: Calder, _$26.00
to $26.50: Hamilton, No. 1, $00.00 to
00.00; No. 2, do., $00.00 to 00.00: Fer-
rona, No. 1, $00: machinery scran. $17 to
$17.50: common ditto, $00 to $00: bar iron.
Canadian, $2.40 to $2.45; Canada plates—
Pontypool or equal, $2.60 to $2.70: 52
sheets to box: 60 sheets, $2.70: 75 sheets,
$2.80; all polished Canadas. $3 to $3.25:
Galvanized Canada plates. $4.25 per box
of 52 sheets; Terne roofing plate. 20 x
28, $8: Black sheet iron, No, 28, $2.70 ro
$2.80: No. 26, $2.60; No. 24, $2.50; No. 16,
and heavier, $3; tin plates; Charcoal, I.C.
Alloway, $4.80 to $5; do., I.X., $5.25 to
$5.50; P.D. Crown, 1.C., $5.50 to $5.75;
do.,, L.X., $4.75; coke, [.C, $4.40 to
$4.50; galvanized sheets, No. 28, Queen’s
Head, $4.75; No. 26, $4.25 to $4.50; No.
24, $2 in case lots; tinned sheets, coke,
No. 24, 6¢c.; No. 26, etc., the usual extra
for large sizes. Steel boiler plate, 34-inch,
and upwards, $3.15; Y%-inch, $3.25;
tank steel, $2.90, Y-inch; three-sixteenths,
$3; heads, seven-sixteenths and upwards,
$2.05; Russian sheet iron, 9 to 9%ec.; lead
per 100 lbs., $4.10 to $4.25; sheet, $4.75

to $5; shot, $6 to $6.50; best cast-steel,

II to 12c.; toe calk, $3 to $3.10; spring,
$?-90 to $3; sleigh shoe, $2.60 to $2.70,
tire, $2.60 to $2.75; round machinery
steel, $3.50 to $3.60, as to finish; ingot
tin, 32 to 32%c. for L. & F.; Straits, 3tc;
bar tin, 37 to- 38c.; ingot copper,
1834 to 18l5c.; sheet-zinc, $7.50 to $8,
Silesian spelter, $6; Veille Montagne
spelter, $6 to $6.25; American spelter,
$5.75 to $6; antimony, 10% to Iic.

Oi1vrs, PaiNts AND GrAss.—On Friday |

last, both linseed oil and turpentine were
Put up two cents a gallon. In the former
case some such step was anticipated in
our issue of a fortnight ago. In other
respects, there is no change, and business

as  now assumed a quiet
\_Ve quote: Single barrels, raw, and boiled
linseed oil, respectively, 63 and 66c. per
gallon, for one to four barrel lots; 5 to 9
barrels, 62 to 65c.; net, 30 days, or 3

phase.

Per cent., for four months’ terms. Turpen- ;

tine, one to four barrels, 77c.; five to nine

A

barrels, 76c.; net 30 days. Olive oil, ma-
chinery, goc.; Cod oil, 34 to 36¢. per gal.;
steam refined seal, 34 to 36c. per gallon;
Castor oil, 8 to 8Y4c. in quantity; tins,
9 to 9%c.; machinery castor oil, 7% to
8¢.; Leads (chemically pure and first-class
brands only), $6.37%4; No. 1, $6; No. 2.
$5.67%2; No. 3, $5.25; No. 4, $4.87%4; dry
white lead, 5% to 6c. for pure; No. 1,
ditto, 5c.; genuine red ditto, s5c.; No. 1,
red lead, 4% to 434c.; Putty, in bulk,
bbls., $1.65; kegs, $1.80; bladder putty, in
bbls., $1.80; smaller quantities, $1.95; 25
Ib. tins, $2.05; 12%%-lb. tins, $2.30; Lon-
don washed whiting, 45 to Soc.; Paris
white, 75 to 82c.; Venetian red, $1.50 to
$1.75; yellow ochre, $1.25 to $1.50; spruce
ochre, $1.75 to $2. Window glass, $2 per
so feet for first break; $2.10 for second
break.

IRISH WHISKEY PRODUCT.

There is an enormous increase in the
consumption of whiskies imported from
Scotland and Ireland into England. If
the present rate of increase of the spirit
trade is maintained, England will pres-
ently have adopted whiskey as the national
beverage. As Scotch whiskey has come
into use here, and Irish whiskey, or, to
be more accurate, Dublin whiskey, has
lately become a claimant for favor in this
market, it is interesting to note that in
Scotland the pot distilled whiskey goes
to the blenders, who mix it with the
patent or grain whiskey to produce the
spirit which is sold to the consumer:
Patent whiskey is pure alcohol, without
what distillers call “body or flavor,” and
can be made from the cheapest raw
grain, Indian corn being largely used in
its oroduction. In Ireland, however,
they make what is called a “self” whiskey;
that'is, a whiskey which can be sold with-
out blending, and only requires matur-
ing to fit it for consumption, and, in fact,
Irish whiskey will not bear much blend-
ing with patent whiskey. There is a
growing body of opinion in favor of “self”
whiskey, as being more palatable and
easy of digestion. The Irish manufac-
turers stick persistently to the producing
of the latter, and the great producers,
such as the Dublin Whiskey Distillers,
only make a whiskey that can be sold
without blending. Whatever be the rea-
son, the fact is that there has been a

Spare Moments

Can be utilized tn good advantage and can be
;urn&d to good prcfit by soliciting subseriptions
or the

AMERICAN MONTHLY
REVIEW OF REVIEWS

Most Jiberal offers made to energetic agents,
Presidential Years have always been ban-
ner years for the subscription department, and
1900, with the added interest of the timely news
of two wars, will see an extraordinary demnand
for a magazine of current topics.

Write for terms.

THE REVIEW OF REVIEWS
13 Astor Place, N. Y. City

Profitable Advertising

Art in Advertising

Is the leader in its field. It is bright, original and full
of ideas and suggestions for the business man, or for
anyone interested in the broad subject of advertising
From 60 to 80 pages each moath, fully illustrated.

Subscription Price, $1.00 per year
Foreign Subscription Price, $1.50 per year

10c. brings a sample copy if you mention thisad.
ddress

Profitable Advertiging and Art in Adverlising,
BOSTON, MASS,
KATE E. GRISWOLD, Ed. and Pub'r.

689

Good, active
Agents wanted
in unrepresented
towns in the
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Wanted | &

HE CANADIAN Frre

' Insurance Co. of Winnipeg, Man.

Incorporated by Special Act of the
Parliament of Canada.
Full deposit made with the Dominion Government
or the protection of its policyholders.

Applications for agency to be made to
¥, K. F;OSTER, Branch Manager,

Janes Block, cor. King & Yonge Ste., ToroNTO, Ont.
FOUNDED 1825

Short Talks on Advertising *’

994 pages, 123 illustrations ; sent post-paid
on receipt of price.

Paper birding, Jithographed cover, 25 cents.

Cloth and gold, gold top, uncut edges, $1.00.

CHARLES AUSTIN BATES
Vanderbilt Building, New York.

‘“ Mr, Bates’ Masterpiece. It is interestingly and
ceadably written—more readable than one would believe
sible on so hackneyed a subject as advertising—and
t is illustrated by pictures intended to lend a humorous
turn to many of the sentences in the text. For those
who want a general idea of advertising principles, the
book will be found valuable, and even the readers to
whom its subject is more than familiar will find it an
interesting companion for a leisure hour. It is full of
apothegms, every one of which rings with a true note.”
—G@Geo. . Rowell,
“ Excellent Work."—Bugalo Evening News.
“ Interesting and profitable.”— Baltimore Herald.
- #“Lively and Sensible.”—Philadelphia Eveni:
Telegram.
* Handsome and Clever."—New York Press.
« Should be read twice,”—(leveland World.
“ Should be on thedesk  every advertiser.”—Cleve
and Prexs.
* Best thing we have seen.”—Buffalo Express.
 Most practical and helpfu'.” inneapolis Journal
+ Every advertiser may read with profit."—S¢. Louis
Post-Dispatch.
¢ Mr. Bates has rendered a service to all progressive
business men.”"—Phi Iphia Record.
' Most interesting of all instructive Books."—Buffalo

Times.
“ Full of ideas of value."—Cleveland Leader.
“ Nothingl humdrum or commonplace."—Buffalo

al.
* Full ot snappy, commonsense hints."-—Boston 4d-
vertiser.
«“ Striking and readable."—Baltimore American.
¢ Cannot fail to prove interesting.”— Pittsburg Press.
« Should be 1n the bands of every business man."—
Philadelphia Ledger.
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A Sclf-Cleaning
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Soot and ashes cannot collect
on the heating surfaces of the
“ Robb Hot Water Heater.”

Other_forms of hot water heat-
ers require frequent cleaning, but
are seldom properly attended to.
_ A heater that is clean all the
time heats quicker and uses less

fuel than one that is clean only
part of the time.

Send for Catalogue

ROBB ENGINEERING CO., LIMITE

AMHBERST, N.8.
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