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value, so tlîat it is difficult to sec wliat ticre is iii it for tlîe
îîewspaperrnen. TIhlîre is not the sliglitest doubt, however, that
a nurnber of publishurs will bc foolis> enougli to accept the
offer. As tlîe cash part of thie deal amounits to about thie
orctinary nmanufacturers' price of a wheul the advertising îs so
much clear gain to the bicycle mnakers.

Did it ever strike you ttîat advcrtising solicitors, as a class,
do not pay suilcient attentioni to their dress atîd personal ap-
pearance ? They deat with the best class of business mnti and
are anxious to miake a favorable impressionî. Vet, manysolicitors
are slovcnl-; and remarkably carcless of thc littie niceties of tlîe
toilet wvhich miale such a différence ii one's alipearance. Many
men notice these things, and are set against a camwasser who is
untidy and uîîshaved. They doît't cate to have daose kind o!
people calling upon thîem, and are likely to give the cold
shoulder to a paper whose representative looks as il lie would bc
the btetter o! a visit tco the hair-dress.-r and thlie Turkisli bath.
Commercial travelers are geiîerally patternis of neatnless, because
they know that a prospective customier is always more inclined
to listen 10 a well-groomied marai than to a shabby or slouclîy
individual.

'l'lie majority of business ii, espccially those Well on iii
life, harbor an idea that advertising men are a shady lot anywaly,
and the appearrance and beliavior o! tlîe nen who are sonîctimies
sent ont by papers o! good repute only accentuate it. The
writer once saw the solicitor o! a well-known daily iii Eastern
Canada enter thie private office o! a large wliolesale dry gonds
nmerchant with his hat tilted back and a quid o! tobacco in his
mouth. No wonder that, in sonie offices, Vou have only to say
von are an advertising agent to be shiown tlie door. These re-
nmarks may seem like unkind strictures upon the ad. bunstiers, but
ilîcy are strictly true, and if you don't t>elieve ilium, just keeli
your eves open, and sec for Vourself.

The Sphinx Club of New York, a burcessful organization o!

advertîsing nien for social iniercourse and tlic interclîaîge o!
ideas, lias issued a pampuhlets prepared with nuch artistic taste.
The booklet contains the history o! the club, which was fousided
in July. iS96, aîîd bas since flourished. The secretaryshlî !rorn
the statt has bcen iii the capable hands o! 1\r. F. James Gîbson,
the Caîîadiaîî who has made a success as an advertising writer
and business nianager in New York, anîd who has still a warm
coulier iii lus heart for his nuative country. Thîe oficers o! tlic
club for i 898.9 arc : Artenias WVarda 1 îresident ; Geo. P. Rowçcll,
vice-presidunt ; I. W. liallock, treasurer :F.* Gibson, secruîary.
Tlîe secretary's address is 134 East 16111 stre:et, New York City,
and 1 have no doubt tic would scnd to anyone intcrusted a copy
of the booklet, whicli is a first.class specimenl of up.to.date New
York printing.

NOTiEN.

A. P. Tippet, 8 Place Royale, 'Motîtreal, is lacinig somne
advertising iii dailies and class papers througli A. MNcKinm & Co.

The disastruus Grceiîslields and Nlclntyre fires iii Mon-
treal netted a nice profit to the newspapcrs. Undertvritczrs'
sales o! the danîaged stock have been advcrtiscd in dailies and
trade papers to tlie tunec o! about $2,ooo.

Tffr BANQVET REFOR'I.

A. li U.C. (initials of! well-known Nytiter), suggests i% TVhe
Canadiaîî Printer aîd I>ublislier, the abolition, or rallier, the
reforni, niot of the Seilate, but of the Press Association's annual
baniquet. A.H.U.C.. thinks a simple diinner of a few courses,
begining at 6 o'clocl: and ended carl>', %vould be better every
way tlîan conformning to the preselît £talc, fiat and unprofitable
fashion. 1 think so, ton. Amiong tlic asiinities of the ninie-
teeniti century that oughit to bc rmfornied, if not abolislied, is
that of banquets begiminig lite at niglit and not ending until
next îiiorning.-London Advertîser.

TUE MIEIILE PRESS.

The makers of the Miehle press are now turning out a prtSs a
day, and are practically shipping their presses ail over the world
where gond printin.g is dont. Lately, a two.roiler Michle has been
put in the office of The Copcland-Chatterson Co.. Toronto. and the
art printers of Toronto. The Miln-Bingharn Co.. ha, e placcd thcir
order for a four.roller Miehie, which is bein.g itted with both the
sheet and front fly deliveries. The Miln.Bingham Co., after wing
several makes of presses, have corne to the conclusion that the
Miehit is the ont prcms capable of doing the finest art printing.

CANADIAN AIVERTSING is hst donc by THE E.
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