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of subscription in full Firm subscriptions have been received for $3,200,000 par v“u« ‘h«« 
preference shares. The adverti^nent give, the followmg mformahon as to the CANADA
CEMENT COMPANY, Limited.

%

GREENWOOD, M.P.,TOURS 
FOR THE BUDGET LEAGUE

Canada’s Own British M.R. Will 
Thus Have to Postpone His 

Trans-Canada Visit

By permission from New York Commercial.
Broker»#

and lend the moat valuable assistance 
to prospective advertisers.

"The lowest rates obtainable, the 
most liberal discounts, and all of the 
many ‘Inside’ advantages ere. secured 
for the client of a reputable agent.

"Secure such a representative, and it 
will add materially to the general ad­
vertising campaign.

"To those whose existing business 
needs an impetus, and to all who are 
about to enter Into any business enter­
prise whatever, 1 say frankly and with 
intensity:

Canada Cement Company, Ltd.Eng.. Sept. 16.—(Herat-1!LONDON,
cable).—Hamar Greenwood, the mem­
ber for York, has not taken his annual 
trip to the Canadian Pacific coast this 
year, because he is putting In night 
and day sittings In the house of cam- 

with speaking tours on behalf 
of the budget as extras, 
only about twenty speakers in Eng­
land who can command and hold largs 
audiences, and Mr. Greenwood is cer­
tainly one of these.

HAROLD ADMERT of Chicago, He Is now- touring Cornwall and De- 
Manager of the Department of Exam- von on behalf of the Budget League, an 
Inatlons and Reports of H. M. BYL- organization with Mr. Haldane, tn- 
LESBY & OO., Consulting Engineers, war minister, at the head, which Is re­
while at the Hotel Belmont recently, invigorating the government thru-out 
speaking of the advertising of a Public the country. Mr. Greenwood started 
Utility, said: from Exmouth, the home of Sir Walter

"In no industry that I know of has Raleigh, on the 10th, and toured by 
there been such a radical change of motor thru two of the^most beautiful 
policy and awakening to the possibill- a™i historic counties in the Bnu • 
ties to be derived from comprehensive Isles. .
and intelligent campaigns of advertls- Hie plan of operation Is to speak ­
ing as In the marketing of the product a noon-day meeting in some quaint 
of Public Utilities. English town, and then to motor to a

"Ignorance on the partsof the con- larger town, and take one and some- 
sumer is the principal retarding ele- times two meet ngs In ^Sat-ln 
ment which prevents a much more ex- tî1‘ie wa,y* he will spee-k tut ail 
tended use of Public Utility service. clP0J Cornish and Devon places m 

"IF THE PUBLIC UNDERSTOOD aflxyt ten days. Hlsvotce never tires 
all the varied uses, economies, comforts ***** h1.8 s1x °* *'ood Ca1î1ti!Ïffl 
and conveniences obtainable from the el*lu* »• e?u“ t0 ZT
Intelligent use of Gas, Electric Light up against hlrm He lenow'* his sub- 
and Electric Power service, THE OUT- speaks lucidly and T1*
PUT OF CENTRAL STATIONS and "lum/, gesticulation, and never 
Gae companies of the Country WOULD Jo ask for questlons^and to deal With 
BE THREE TIMES WHAT IT IS TO- “

understand the varied usee, and Put*,
ACDVERTTBINGPr0dUCer Wh° d0eS‘ ” English statesmen, then he Is not wor-

read, must be In the form of a cam- waye *° keen -hamplon. 
palgn of education, setting forfh step 
by step the whole truth and nothing 
but the truth, In simple language, de­
void of technical terms so that the 
reader can readily comprehend it.

“Until recently the owners of Public 
Utilities believed that If the public 
needed and wanted their service they 
would hunt up the office and ask for 
It. and that to advertise, display and 
solicit was a waste of good money.
Like a thunderbolt out of a clear sky 
all this has changed and the r~_ 
of Public Utilities realize that the 
cessful marketing of their products is 
different only In degree from any other 

an extravagance commodity.
“As an illustration, take a city of 50,- 

000 population located In the middle 
west. By changing from the old policy 
to the new. In two years, the net pro­
fits have been trebled and by the In­
creased output it has been possible to 
reduce the rates to the consumer 33 1-3 
per ?ent.

“Equitable rates, good service, and 
intelligent publicity, HAVE done won­
ders for and ADDED materially TO 
THE VALUE OF SECURITIES of 
Public Utilities in the last five years, 
which now represent an investment of 
something over a billion dollars of 
American capital.
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moos, (Incorporated in 1909 by Letters Patent under the Companies Act of Canada)

Head Office : Montreal, Canada.
There are

ADVERTISE!
ADVERTISE!!MR. JAMES RASOOVAR, President 

Of ALBERT FRANK AND COM- 
“Advertising In newe­

ls the acme of publicity.

ADVERTISE!!!
:

!♦
PANT, says:
papers

"Ths newspaper reaches every

sHSi
who is old enough to read. An adver 
tisement therein cannot be readUy 
overlooked. The frequency with which 
columns of the paper are scanned, na­
turally Impresses on the mind—almost 
Indelibly—the matter contained there­
in. which appears often, as does the 
average advertisement.

"The afternoon paper is likewise a 
factor In the advertising Held, as it Is 
carefully perused and handed from one 
to. another at the home circles In the 
evening.

"Webster dMines advertising truly 
In the following terms:

" ‘To give notice, advice or Intelli­
gence to.'

“ ‘Notice’ impresses the fact upon 
the mind. ‘Advice’ Is generally accepted 
by a grateful community, and those to 
whom ‘Intelligence’ Is Imparted, be­
come not only wiser, but grateful for 
the wisdof that Is obtained.

‘^Printer's Ink is Indeed a potent fac­
tor; and when regarded fram the view­
point of the reader of the dally news­
paper, it becomes—as It were—part of 
our lives. We cannot do without It. 
It fortunately reaches everyone—eld 
and young, rich and poor. It comes to 
us regularly as does our dally bread. 
It is sought with eagerness, perused 
with Interest and read generally with 
delight.
The Advantages In the Newspaper.

These Indisputable facts naturally 
tend to enhance the value and broaden 
the advantages of advertising space in 
the columns of the newspaper.

“A reckless or thoughtless use of ad­
vertising space Is, however, too often 
exemplified, and the unnecessary and 

means Is the re-

home.

CAPITAL STOCK fiOW TO BE ISSUED!

$10,500, 
$13,500,

AUTHORIZED

$11,000,000
$19,000,000
$30,000,000
$ 8,000,000

7 Per Cent Accumulative Preference Shares 
Ordinary Shares Divided into Shares of 6100 Each

$ 5,000,000<
$24,000,

BONDSsi* ■
I

6% First Mortgage .Twenty-year Gold Bonds

The cumulative preference shares will carry fixed cumulative preferential dividends, payable out of the profits of the Company, available for 
dividends at the rate of seven per cent, per annum on the capital for the time being, paid up thereon respectively, and will rank as regards dividends 
and return of capital In priority to all ordinary shares In the capital stock of the Company, but shall not confer any further right to participate In 
profits or assets. Dividends on these cumulative preference shares will commence to accrue from January 1st, 1910. Dividends will be payable 
quarterly. , » _

Applications will be made for the listing of these securities on the Stock Exchanges of London, England, Montreal and Canada.!

BANKERS*
Bank of Montreal, MontreaL

The following persons have agreed to becoms
DIRECTORS OF THE COMPANY

SIR SANDFORD FLEMING, K.C.M.G., Ottawa, Director of The International Portland Cement Company, Limited;

J. M. KILBOURN, President of Lakefleld Portland Cement Company, Limited; Owen Sound Portland Cement Company, Limite»,
J. R. BOOTH, Ottawa, Director of Grand Trunk Pacific Railway. ------ — —
GEORGE *. DRUMMOND, Montreal, Director of Moleone Bank; Canada Iron Corporation, Limited.
J. 8. IRVIN, Ottawa. Managing Director The International Portland Cement Company, Limited. _
HONORABLE W. C. EDWARDS, Ottawa, Senator, Director of Canadian Bank of Commerce; Director of Toronto General Trusts Corporation.
W. D MATTHEWS, Toronto. Vice-President The Dominion Bank; Director of Canadian Pacific Railway. 

ït.'VvVKÉLLEY.' New York, president of The Vulcan Portland Cement Company, Limited.
nU.TOKABPB ROBERT MACKAY, Montreal, Senator, Director of Canadian Pacific Railway; Director of Bank of MontreaL
W. R. WARREN, New York, Director of The Vulcan Portland Cement Company, Limited; Bhawtnigan Water and Power Company, Limited
W. H. E. BRA VENDER. Calgary, Vice-President of Alberta Portland Cement Company, Limited.
E. M. YOUNG. Allentown, Penn.. Vice-President of the Lehigh Portland Cement Company.
HONORABLE GEORGE A. COX, Toronto. Senator, Director Grand Trunk Pacific Railway Company; Canadian Bank of Commerça.
W. M. AITKEN, Montreal, Director Montreal Trust Company.
CHARLES H. CAHAN, -Montreal, President Western Canada Power Company, Limited.

The Canada Cement Company, Limited, is a new Company which has been incorporated for the purpose of taking over th* 
undertakings, properties and businesses of the following Companies, row doing business in Canada, as manufacturers of Portland 
Cement and like products, viz. :—

The Lakefield Portland Cement Company, Montreal, Quebec.
The Lakefield Portland Cement Company, Lakefield, Ontario.
The Owen Sound Portland Cement Company, Limited, Shallow Lak%, Ontario.
The Alberta Portland Cement Company, Limited, Calgary, Alberta.

* The Belleville Portland Cement Company, Limited, Belleville, Ontario.
The International Portland Cement Company, Limited, Hull, Quebec.
The Vulcan Portland Cement Company, Limited, Montreal, Quebec.
The Lehigh Portland Cement Company, Limited, Belleville, Ontario.
The Canadian Portland Cement Company, Limited, Marl bank, Ontario.
The Canadian Portland Cement Company, Limited, Port Colborne, Ontario.

The Canada Cement Company, Limited, by means of contracts already m$de, proposes to acquire control of a majority of the 
shares of the capital stock of the following companies :— |F,

The Western Canada Cement and Coal Company, Limited, Exshaw, Alberta, and 
The Eastern Canada Portland Cement Company, Limited, Quebec.
The plants, which will be owned or controlled by the new Company, are believed to be among the best constructed and most 

efficiently equipped on this continent; and, under-a competent central management, not only will a uniform standard of quality be secured 
in the combined product, but an equable standard of prices may be maintained throughout the whole country. These plants will hav* 
a total capacity in excess of 4,500,000 barrels of Portland cement per annum.

■{
■

• 811I Canadian Pacific Railwig1 ARMY DIRIGIBLE MAKES GOOD
Speculatlv

Feature of the War Msnoeuvree of 
German Troope.

,M ERGEN THE X M,
Sept.
company, Including the King ot Wuer- 
tt-mberg, the Grand Dukes of Baden 
and Hesse, Archduke Francis Ferdin­
and, Winston Spencer Churchill, and 
the Earl of Lonsdale, Emperor William 
witnessed the dramatic appearance of 
the military dirigible Grosse II., which 
emerged from the cloud* overhanging 
the valley of the Taulbcr.

Those on board the airship were spy­
ing out the pisitlome of the red army 
and transmitting their observations by 
wireless back to headquarters many 
miles In the rear.

The em.pt)nor spent six hour* on a 
Mil top, after the development of the 
first decisive engagement between the 
red and the blue armies. He partook 
with his guests of the hot lunch served 
from the traveling army kitchen.

The emperor sent a message to Count 
Zeppelin, to come to the manouvres 
from Frankfort with the Zeppelin III.

CHINAMAN HEAVILY FINED
FOR AN ACT OF COURTESY.
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unwise use of one’, 
suit thereof. It Is 
that can and should be curtailed—and 
it can be by the exercise of ordinary 
business prudence.

"THE FIRST DUTY OF THE AD­
VERTISER Is to select the publications 
■to which his publicity should be tend­
ered. That Is a matter requiring more 
than ordinary thought, ard the exer­
cise of a calm and wise judgment.
Having selected and, decided on the 

- publications, the- next Important con­
sideration is the space to be used and 
the location to be? chosen. An extrav­
agant use of space is too often the 
policy of an enthusiastic and unwis^. 
advertiser. While It Is true that pub­

licity should be conspicuous In order 
to attract prompt and general atten­
tion, It doee not follow that the adver­
tisement, because of the space ft oc­
cupies, will produce the result or have 
the telling effect which the advertiser 
Is endeavoring to attain.

“The reader must be favorably Im­
pressed with the claim set forth. He 
should feel that there Is no exaggera­
tion In the statements made.

"Brevity Is an essential factor. It Is 
not only the ‘soul of wit’—It ts the 
very heart of wisdom. In attempting 
to be brief, however, we should not 
fall to be sufficiently explicit. Between 
the two extreme* lies the value of ad­
vertising force, strength and virtue.
Location of Paramount Importance.

"The location of the advertisement is 
of paramount importance, 
reading matter Is the space of most 
value, altho the character of the read­
ing matter that adjoins It should be 
seriously taken Into consideration. It 
Is not possible at all times to secure 
this desirable space; yet when It can 
he obtained, It should be, altho the ex­
pense Is correspondingly Increased.

“Certain character of publicity, how­
ever, should, at all times and under all 
conditions, be placed In the. classified 

.columns appropriately designated. A Carpenters Want More Money, 
small advertisement In the appropriate w B .Macfarlane, general organt- 
depertment Is often of greater ' alue zer t^e international Brotherhood of 
than one of large proportions lnappro- carpenters and Joiners of America, 
priately placed. addressed a mass meeting of the local

"The frequency of an advertising unlon at tha Labor Temple last night. | Premier McBride of British Colum- 
campalgn Is a matter requiring sound Mr Macfarlane came from Buffalo bla Is of the opinion that British Col- 
judgment. To keep it up constantly wm, the view of securing better wrages j umbla Is destined to be one of the 
and unceasingly Involves an expend!- jor this trade in Toronto. In his ad- most thickly populated and wealthiest 
ture that becomes a heavy drain upon ^reas he stated that wages in the past I provinces In all Canada. The ever ln- 
the exchequer. A wise course 1s to 
prepare a plan that will last a lengthy 
period of time, have the effect of con­
stancy, and yet Is minimized material­
ly by intervals of suspension. Instead 
of advertising dally, alternate by omit­
ting certain days at one period and re- 

I versing the procedure. For example, 
place your publicity one week 
day, Tuesday and Thursday, and the 
following week on Monday, Wednesday 
and Friday—using Saturday now and 
then as it seems to suit one's purpose.

•Tti* constant or rather frequent 
publicity in ' comparative limited space 
U ofttlmes preferable and more effec­
tive than occasional advertising In a 
larger or more conspicuous manner.

Character of Publication Vital.
"The character and genera! reputa­

tion of the publication Is of vital Im­
portance. Circulation Is generally the 
factor that Impels the advertiser to 
decide wherein to place his advertise­
ment. It Is, however, not always the 
wise course. The character of the 
newspaper, the estimation In which It 
Is held, and the class among wihom It 
circulates should be the points of en­
quiry, and should have the proper ef­
fect in reaching the decision as to Manley Baker Appointed,
which are to be used. KINGSTON, Ont., Sept. 16 —The

“Th* outlaj\ whether much or little, ^-hool <»f mining governors have a-p- 
should be based on the actual value pointed Manley B. Baker. B.A., B.Sc.. 
received In return therefor. It is a.^,a head of the department of geology, 
duty one owes to himself to secure the jn succession to Prof. R. W. Brock, 
maximum advantages at the minimum transferred to the Dominion Geological 
cost. Survey. He has he--n lecturer here fur

“In order to obtain that benefit, care three years past. His home Is In 
and caution should be exercised. By Stratford, tint, 
reckless management of an advertising 
campaign, the expenditure may be­
come, 'in reality, an extravagant waste 
of funds.
_ "Consult those who can advise pro­
perly, and will do so honestly. A re­
liable advertising agency *111 lead on to 
and-along the right path. The exper­
ience. knowledge, reputation to sustain 
and the desire to extend and expend, 
will Impel such agency to furnish the 
beet

111? i
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VANDAL SMASHES CLOCK.

VANCOUVER, Sept. 16.—(Special.)— 
Some vandal last night broke Into the 
new postoffloe building and with a 
Sledgehammer smashed the delicate 
works of the new clock. Damage J1000.

The Only Double-Track Line to Mon­
treal le the Grand Trunk,

And four trains are run daily in each 
direction, from and to Toronto. The 
'‘International Limited," leaving To­
ronto 9 a.m. dally, carries library-cafe- 
parlor car, Pullmans and up-to-date 
coaches, reaching Montreal 6 n.m., a. 
delightful ride along the shore of Lake 
Ontario and River St. Lawrence. Thru 
Pullmans, Toronto to Portland, Me., 
and Boston, Mass.

Night express at 10.15 p.m., the busi­
ness man's train, carries regularly four 
Pullmans and often more, and reaches 
Montreal 7.10 am.- also has sleeper 
to Kingston Wharf.

Superb roadbed and double track 
contribute* to safety.

Secure tickets and make reserva­
tions at Grand Trunk City Ticket Of­
fice, northwest corner King and Tonga- 
street*. Phone Main 420».

i CHICAGO, Sept. 16.—Yee King was 
fined ' $50 and costs for offering Mr*. 
Goldie Carter the shelter of hi* um­
brella during a rain storm.

The Chinaman pleaded that b» had 
been taught In the New York missions 
to be courteous to white women.

“I always 
tending to a breach of the peace when 
any Chinese accosts a white woman.” 
*sid Judge Bel tier In inflicting 
fine.
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f the§ ESTIMATED EARNINGS.
ELEVEN NEARLY DROWN IN SHIP­

WRECK.
The following may be regarded as a conservative estimate of the earnings of the Company :—

NET EARNINGS.
The estimated annual net earnings of the Company, based on the quantities of cement being sold, during the present 

■ year, by,the companies comprised in the merger, and on the costs of manufacture under existing conditions, amount to.. .. $1,900,000
FIXED CHARGES.

Interest on $5,000,000 of First Mortgage Bonds, at six per cent, per annum......................
Sinking Fund payment on bonds, two per cent, per annum ................................. .......................
Preferential Dividend of 7 per cent, per annum on $10,500,000 Preference Shares .........

i

! i CAPE TOWN. Sept. 16,-The British 
«tramer UmblaII 'rofh London for Port 
Natal has run a shore off Cap» Point 
In a thick fog. The crew and the pas­
sengers left the Umhlall in the small 
boats.
sized and five women and six men 
thrown In thé water. They were res­
cued. An infant Is missing.

1 Next to
i«

$ 300,00»
100,000
736,000

m One of these boats was cam-
Til
8 $1,135,000• • • •
I! MAINLY ABOUT PEOPLE.i I Leaving available for dividends on Ordinary Shares of the Company $765,000Gov. Johnson of Minnesota, who was 

operated upon at Rochester, N.Y. on 
Wednesday, while in a serions condi­
tion, 1c. exix-cUd to recover.

-
The Canadian Market for Portland Cement

The demand for Portland Cement in Canada has increased remarkably during the last five years. In 1904 the total consumption, 
of Portland Cement in the Dominion was 1,694,988 barrels, of vhich 784,630 barrels were imported. In 1908 the consumption, notwitb* 
standing the general industrial depression, was 3.134,338 barrels, and no less than 3,495,961 barrels were manufactured in Canada. Exist-’ 
ing trade conditions indicate that the consumption during 1909 will largely exceed that of 1908.

The increase is not abnormal, nor due to merely local causes, 
cement were manufactured on the XortlFAmerican continent ; and the

I;

British Columbia, the Great Pacific 
Province.

I,

I

in the year 1888, it is estimated that less than 200,000 barrels ot 
. , , growth of the business is shown by the fact that in

1908 approximately oo.000.000 barrels were there produced. The manufacture of Portland Cement commenced in Canada in 1888, butt 
until 1904 the importations into Canada of the foreign product exceeded the Canadian production. ’ /!

The report of John MeLeish. B.A., chief of the Division of Mineral Resources and Statistics of the Department of Mines, Canada, 
on the production of cement in Canada during the calendar year 1908. furnishes the following comparative statement :__

enormous
(

1 eight years had only Increased 12 per | creasing tide of commerce from the 
cent., while the coot of living had ! far east must lead to the building up 
gone up 40 per cent. They were look-| of half a dozen great maritime cities, 
ing for better trade benefits. i in his article on "British Columbia ic

; 1950." published In the September 18th 
I issue of Collier’s, he predicts that Bri­
tish Columbia 25 years hence will have 
a population of not less than two and 
one-half million people. This Is one of 
the most Interesting of the seven arti­
cles recently published In Collier's on 
the commercial future of Canada.

:

Allan Line Changes.
London, sept. «.—(c.A.p.)-The 

Allan Line announces that James and 
Alexander Allan have retired from the 
business as managers and agents of 
the company. The business will now 
he carried on at the Glasgow offices 
under the management of Allan Bros. 
& Co., Liverpool and London. Limited 
Hugh and Andrew Allan, Montreal, 
will continue to act as manager* of the 
line for North America.

5 Canadian. Foreign.H TotalI
Calendar Year. Imported into 

Canada.
Consumed in 

Canada.
on Sun- Manufactured. Consumed

—n—
Barrels.

i
I

Barrels. Barrels. Barrels.

908,990
1,541,568
2,152,562
2,491,513
3,495,961

910,358
1.346,548
2.119.764
2,436,093
2,665,289

1904To Find Who's Boss. Start Something.
CHATHAM. Ont., Sept. 16.—John 

Kennedy of Chatham Township had 
the temerity to order his hired man.
Joslah Batsman, off his p'ace.

"You speaking to me?” asked the 
surprised Batsman; “then take that, 
and that."

The hired man knocked his employer 
down and proceeded to wipe the barn­
yard up with him. Now Kennedy is 
appealing to the local courts to know 
if there Is not a legal wav to get after 
Batsman to keep him off his place.

Montreal's Festival.
MONTREAL. .Sept. 16.—(Special.)—

The "Come Back to Montreal" Festival 
Is not a great success, altho several

is & good one for small towns, but »hr According to the returns made to the Dominion Government by the cement manufacturera, the average price at their works ok*
attempt will never again be made h-r-. tained by them in 1908 was $1.39 per barrel. This was the lowest price ever reported by the Canadian mills Tn 1906 the average

'flfty^heapb^consumedPricner- frice was [rom $1'65 to, $1'70‘ and in 1907 about At the beginning of the present year it was realized V a number of the manu-
nages, that looked more ilk» a fake i facturera that.^even without any increase in prices, the business could be rendered much more profitable by a merger of several of the 
than a representation of this city's in- large competing companies on a conservative basis. The Canada Cement Company. Limited, is the outcome The new Company will 
dustnai power. i own or control cement-producing plants at the central points of distribution from the St. Lawrence River west to the Rocky Mountain»;

and, by securing a more efficient organization which will be able to regulate the distribution of the manufactured product from tbeeé
MONTREAL Sept. 16,—Major wil- central points to the centres of consumption, large economies in the present cost of freight, which represent* « th*11 Grand ^nk "r *ïway.' ^noune^ ultimate cost to the consumer, will undoubtedly be effected. The establishment of one executive office^n the City of Montreal and the 

this morning that h» ha.* accepted the elimination of competitive salesmen, middlemen, and brokers is also expected to effect a considerable savins in the coata of th* Qaiaa 
appointment as soiieitoi- and secretary ■ Department under the new management. - j
Ontario. bHerw?H*take up™h?s"iTw <j,j!; Forms of application can be obtained at any office of the Royal Trust Company or
ties on Oct. 1, making hia home In To-1 
ronto.

784.630 
917,558 
666,931
672.630 
469,849

1,694,988
2,264.106
2,785,695
3,108.723
3,134,338

1905 rr- ■
1906L I

i 1907Another Labor Split.
DETROIT. Mich., Sept. 16.—The De­

troit Federation of Laibor practically 
withdrew from the American Federa­
tion of Labor toy voting unanimously 
not to comply with the recent orders 
of the executive council to unseat the 
Electrical Workers' Union. The mat­
ter afilii be appealed to the American 
Federation convention at Toronto it. 
November.

1190811
1

-
WANTEGreat as has been the development of the Portland Cement industry in Canada since 1904, it is only reasonable to assume thaï 

this growth will be largely exceeded in the immediate future, and for many years to come. The enormous public works in progress and 
in contemplation, including Railways. Canals. Bridges. Harbor Improvements. Piers. Wharves, Docks, Piles Pavements Building 
Foundations"; and Buildings, etc., will all require proportionately large quantities of the manufactured products’ of the new ’Company. 
The hydro-electric developments throughout the country will increase the demfcnd. while the rapid substitution of reinforced concrete for 
other materials in the building trades will render necessary an increased production on the part of the new Company.

Objects of the Merger.

Cobalt Mal 
Cobalt Dei 
Harris Ma 
ment, 200 i
ers’ Bank, 
Honte Bai 
2000 Luck: 
2000 ; Rotha 
building, E

If

■ B■F

FOR SAi bait Mergfj 
bus Cobs! 
Bartlett, 2 
Majestic, 1

■ A1 retold, 5
■ * Coal. 50
■ Maple MoJ 

g. Dement," 3
Kerf Lake 

*«1 Cobalt Nu 
lül bait, 2000
■ Coal, 900 1 

1000 Pan

iSl
«
i11

i; End of Exciting Tiger Hunt.
MARSEILLES, Sept. 16.—The hunt 

front of Marseille)!
Major Pope Accepts.

along the water
for the Royal Bengal tigress that es­
caped from a steamer in the harbor 
the day before yesterday came to a 
dramatic end this morning when the 
animal mortally wounded and with the 
blood streaming from her flanks, fled 
fiem her mob of pursuers, sprang into 

, to give the wisestricounsel, the sea and was drowned.
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of the Royal Securities Corporation, Limited.

THE ROYAL SECURITIES CORPORATION. LIMITED. MONTREALadtfee
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This cohimn has a distinct edu­
cational value to merchant*, be­
cause It gives them Ideas on ad­
vertising that they cap utilise.

Our businees-men readers, as 
well as advertising agencies, are In­
vited to express their views on tne 
merit, value, growth and future of 
advertising. By eudh Interchange 
of views great good will, It is felt, 
come to all participants.

■y

NEWSPAPER ADVERTISING 
THE ACME OF PUBLICITY
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