
JOUNALSJuly 5, 1967

A copy of the relevant Minutes of Proceedings and Evidence (Issues Nos.
1 to 6) is tabled.

(The Minutes of Proceedings and Evidence accompanyjing the said Report
recorded as Appendix No. Il ta the Journals).

The foregoing Items of the Estimates stand referred ta the Committee of
Supply pursuant ta Standing Order 57.

Mr. Sharp, a Member of the Queen's Privy Council, laid before the House,
-Copies of By-Law No. 1 of the Canada Deposit Insurance Corporation passed
as Order in Council P.C. 1967-579, dated March 30, 1967, and amended by
Order in ýCouncil P.C. 1967-1065, dated May 26, 1967. (English and French).

By unanimous consent, on motion of MVr. Sharp, seconded by Mr. Hellyer,
the said By-Law was referred to the Standing Committee on Finance, Trade
and Economic Affairs.

Mr. Leblanc (Laurier), seconded by Mr. Dubé, by leave of the House,
introduced Bill C-145, An Act ta amend the Criminal Code (Dissent of a Jurar),
which. was read the first time and ordered for a second reading at the next
sitting of the House.

Pursuant to Standing Order 39 (4), the following five Questions were made
Orders of the House for Returns, namely:

No. 118-Mr. Allard
1. With regard to advertising in connection with the Centennial celebra-

tions, what amount has been spent s0 f ar by the federal government or its
agencies and by the Centennial Commission, bath in Canada and abroad, and
in each province?

2. With regard ta the details in Part 1, what are the estimates for this
advertising?

3. What proportion has been spent on French-language advertising in
the following media: television, radio, newspapers, periodîcals, bookiets, pam-
phlets, bill1-boards, circulars or other written or similar advertising material,
flags, medallions or other advertising articles, indicating for each categary the
total amount spent on French-language advertising?

4. With regard to the categories in Part 3, what proportion has heen spent
on bilingual advertising for the same advertising media, the same printed
matter, or the same items?

5. With regard ta the categories in Part 3, what proportion has been spent
on advertising in languages other than French or English, bath in Canada and
abroad, and in each province?

No. 168-Mr. Orlikow
What amount of money was placed in the estimates in the last three years

for research programs by the National Research Council and the Defence
Research Board for the payment of staff for the research programs and, of this
amaunt, how much was actually spent?
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