
Today, these companies are threatened by a nwnber of developments. Cutbacks in governmen
spending art Iimiting their traditional mar~ket. International competition is growing
Technological developinent has introduced embedded electronics and new materials in thi
produets, and the companies have no skiUs in these aes

To meet these challenges, a large group of comin s ar in th~e process of creating a network
They have ar y-jitly with associations of diald- etbihed anetwork centre, a hub
In this centre they locate - and joint ly finance - resources that are seen as joint solutions tc
common probicins. The center is called DATCH and includes at this ment expertise in area.4
such as design, ergonomics, electronics, the monitoring of markets and technology, just as i,
has been decided to add rsucs covering quality assuac and itrational marketing.

îlewok efot i bingcordiatd b a emloceof the cetewho i also atrainec ir
the Network Brôker Training Programme undertaken by the Daih Tec lgcal Institute as
part of the 'Mnister's Sffategy '92 progrme. Once again ti network lias proven the nceZ

Two other dimenin ofthe netr kshould be oted:

mutul cmplrnetarity. In ternis of pouts, eupment and markets diey se


