
The geographic trade diisionis are also responsible for
asaisting and advlsir)9 exporters on marketing of their
products arnd services and on informing buiness people
about export services provkfed by the Qanadiarn government
and export opportunities as they arise.

International Trade Centres
As weli, International Trade Centres are tocated acros
Canada to provide a fuil range of t rade services for Cana-
dian exportera. They are staff er by ex<perienced trade
commiaslioners under the direction of a senior tracleI
commissoner fom he Department of External A ff rs.
Services, such as export counseli ng and the provision of I
market opportunity information, are combined with the
ability Io assist in the cfevelopment of individuai market-
ing plans. The centres also act as focal points for export
awareness prograrns such as semrtnara and workshops. In
addition, each centre wil be iinked wit the WIN Exporta
(Worid Information Network for Exporta) syatem operated by
Externat Affaira.
The centres are located in regional offices of the Depart-
ment of Industry, Science and Technolçgy Canada (except
for the Northwest Territoriea and the Yukon) and are often
the firat point of contact for polential exporters. Future
centres are f0 be locale.d in Calgary, Rlegina, London and
Quebec City <ses Chapter VI).
Program for Export Market Oeve[opment
(PEMO)
PEMD, the Programn for Export Market Development, la a
trade promotion programn of the Department of External
Affaira. PEMO offers assiatance f0 Canadian businesses to
participate in or undertake varlous types of export promo-
tion activities, PEMD covers projecta initiated by both indus-
try and government and is designed to assiat corrpanies
regardiess of aize.
Program Objective. The programas main objective la to
atimulate econom.ic growth in Canada by increasirig export
sales. PEMD accomplilhes tt>is by sharing with Canadian
buaineasea the costa, and therefore the rlak, of export mar-
keting activities that a business would not, or coiuld not,
normaily undertake on ita own. PEMO encouragea Canadian
busîneases tPiat have flot previousiy been invoived in export-
îng f0 become exportera. PEMO also encouragea exlatlng
Canadian exporters t0 enter new geographic and product
markets.
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