We are now prepared to R0 all
kindg of fine Shoe Repairing. Satis-
faction guaranteed.

’PHONE 488A.

—Any fine shoes sent us from<
the r_)utports to be repaired will re-:

ceive” personal attention and treated
with dispatch. j

F. SMALLWOOD,

REPAIR DEPT.

New Amaleur
Photo l}epart-ment.

We wish to announce to the Puljic
—both city and outports—that we
have opened a new Amateur Depart-
ment at our Studios, Water Street, and
we are now ready to take and deliver
Amateur Work at a very short notice.
(Note Price List) bclu\ and give us a
trial order.

Developing Film.
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A Special Pnoe for 1 dozen and %
dozen Prints.

THE TOOTON STUDIOS,

310 and 406 Water St.

Typewmer Bargains |

THREE OF THEM RIGHT
HERE NOW.

For $50.00 we are selling a
$97.00 No. 7 Remington Ma-
chine.

For $60.00 we are. selling a
$100.00 No. 5 Oliver Machine.

AND g

For $75.00 we are selling |t

$130.00 No. 5 Underwood Ma-

chine.

Come in and see a $40.00 to
$55.00 saving on a Typewriter.
If you prefer some other Ma-
chine, we can get you that, too,
at an equally big discount.

DICKS & CO,

Limited.
Biggest, Brightest and Best Dook and
Stationery ‘Store in the City.

sxluuga’s

'8t. John's, Nﬂd.
| Establshed 1874.
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ﬁow on hand a lafgé stock of
- Headstones and Monumeats, all
m&aﬂ prices.  Our new cata-
ogue of ‘Photo Designs and

¢ with Mail Order Sys-

25¢. |
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~Almost all’ wo-,
men :are born |
symbolists.

If more men
we should” have

riages.

‘What is sim-
ply. an ordinary,
unimportant fact
to a man, and
nothing more,. is
often the symbol
of many vastly
important facts to a woman. That is
why. an ordinarily sensible woman
will sometimes make a terrible fugs
oVver what seem a very little thing 1o
a man; and fhat is why an ordinarily
kind-hearted man will sometimes be
hard and unsympathétic over what
seems a very -big thing to a woman.,

That is why the least Sentimental
wife alwayvs remembers her wedding
anniversary; and that is why the most
devoted husband forgets the great
day.

A young couple I used to know had
their first quarrel because he left her
to go to a ball game one Saturday af-
ternoon when they had only" been
married a few months.

She didn't want to go but she pro-
fessed herself quite willing tohavehim
go, and thinking all was plain sailifg,
he went. When he came backshe
found his wife enveloped in that pecu-
liar atmosphere of constraint which
every young‘husband has occasionally
encountered. All attempts to break

estly mystfied.” He really had no idea
what was the n‘z‘ltter, and after several

realized that fact,

more happy mar-

Q Wl:y Women Remember Anqu:smes.

AN I AR |

BY RUTH CAMERON,

TPYYNs  grew hostile in his turn. . of.

cotirse -the miserable mialmderit{nd-
ing ‘finally. came ;to -2 head ‘and pride

tears b one mde angd rewsurane on
the other When the explanation

astonished to find that “it was. al} be-
cause he had gone to the ball kame
mthout her. “But you told me ‘to,
go ” he protested, with the obtuseness
of a big blundering man. *“I wanted
you to go if you wanted to, but I didn’t
want you to want to,” she sobbed.
“But it was such a little thing any-
way.” he argued, man-wise. “Well, it
wasn’t just that you went to ° that
game',” she explained, = woman-wise,
“put I thought of all the times you
would: leave me in the future. 1t
wasn’t at all the fact that you went
this time that troubled me, it was the
thought that probably our tastes would
differ more and more and some day

to have your.good times.”

To an unmarried man all that pro-
bably sounds like the veriest nonsense."

To a married man it probably
sounds sadly familiar.

And to a woman it sBurely
natural and sensible,

Such is the symbolism - of woman
which sees in one little fact a thous-
and big facts.

And such is the mysery this symbol-
ism: causes when it isn’t understood.

Any man who will take this tend-

sounds

through it proved vain; ‘he -was hon-‘

ency ‘into account_will double his
chahces* of matrimonial happiness.

émﬂn MEDICINE

germs cause the death

Stone root,
Pierce’s Golafn Medioal Discovery

"!tbwﬁth
the

Rébéﬁﬁy it hgs been definitly proven B?
lowers the germicidal power of the body and that alcohol paralyzes the white cor-
puscles of the blood and renders them unable to take up and destroy disease germs.
Disease of over one-half of the humax race. g
® A blood medicine, made entirely without alcohol, which is & pure glyceric ex-
droot, Queen’s root, (iblden Sesal root, Mandrake and
been extensively uoldT;Z dmwmfor the ‘past forty years as Dr.
ref

resbing
Nature's influenge—the blood is batbed in the toni¢ whith gives life to the blood—

the vital fires of the body burn brighter and itheir increased activity consumes the
tissue rubbub whieh bus' accumulated during the winter.

i : R V- Pierce, theonnder of the Iavalids’ Hotel sl
Surgwd Imstitute, and a physician of large experience and
practice, mtheﬁnttomakeupmALnntmnmdf
- roots, without a p-hnele of alcohol or narcetic. -

QUT ALCOHOL.

&nts on animals that :loofld

influence of this extract is like

lmmﬂntlwﬁuhhtmhwd

_ De. Pwmol’le-unt?dhhm‘ulmlivnndbow-h.

Household Notes.
Most convenient work aprons_.are
made by turi1ing up the bottom-on-the
right side to form a generous pocket,
stitching once up the eentre to hold in
place. When setting the house in or-
der in the morning, these aprons save
many steps.

To make the kitchen table nice.and
white, use hot water and a little soda
and wash it all over. Then sprinkle
lightly over with some silver sand and
scrub well, Thoroughly rinse, then

take cold water and wash it all over

agam
When closing the house for a short
vacation, take precautions to keep the
moths out of the piano felts. Use
sandalwood. sticks or a piece of cot-
ton saturated with oil of camphor.
Put this in the piano and the moths
will not eat the felts. i

At fruit-canning time one is apt to

have a little left ‘over after filling the
large jars, and sometimes there is not
enough to fill a pint can. If all glass-
es, vaseline and cold-cream jars are
saved, they will be found very handy
for these odds and ends. :
- When a quick oven is wanted, and a
fire has been running long in the stove,
open the oven door, letting it remain
open until it is thoroughly cooled and’
filled with fresh air. Then close the
door, and when the fire is started, the
oven will very quickly reheat.

A wood box in -the kitchen should
not be toe low. It is & good idea to
have, the lower part 'of the box, a
draw:er, in whl;h such things as stove
polish, etc., are kept. If the front of
the box is made to let. down on‘hinzes.
it can be cleaned out -more easily.
~ Crocuses can ‘be had in winterif
treated like Japanese lilies.
bulbs in 4 shallow earthen dish of
“water half filled with pebbles. “Keep
them in a dark place
and then put them}dn

‘Put; theiq ©

The Advertising Age.

How the Signboard Has Grown te a
¥ast Art and Science.

Then: is an amusing and illdmin-
ative liftle story told of Mark Twain
that should be inserted in the private
manual . of every person who stud,ies
the art-of ad\ertlsmg Mark. Twain
related the anecdote himself as an
after-dinner story. “When I was
editing the ‘Virginia City Enter-
prise,”” he said, “‘and .writing copy
one day and mining the next, I tried
to force the value of advertising in

‘ ]
{many ways, One day I received 4 let:

ter from a subsecriber saying that he
had found a spider pressed between
the pages of his copy of the paper
and that ‘he wanted to know whether
this was good or bad luck. I repliec
to him in our Answers to Corres-
pondents- columns as follows: ‘Old
Subscriber.—The finding of a spide:
in your copy of the ‘Enterprise’ was
neither good luck or bad. The spide:
was merely;,lookmg over our pages tc
find out what merchant was not ad-"
vertising, so that it could spin its wet
across his door and lead a free zgn('
undisturbed existence ‘ever after.’
There is to-day across the doorway
of every business which does not ad-
‘vertise a spider’'s web so finély spur
and 'dellcgtely wrought that perhap: |

passer-by. Nevertheless the  spidei
and web are there as a sign of ¢
quiet-and 'nndtstﬁrbed existence; -

! The First Advertiser.

All this brings, As; to the ; ac-
ceptjd fact’ that advertising ;Z” 3

luxu:y, but a neeessity b! cmner-

Jcial’ life.. ‘The great law of nature i€

isténce is conducted on a vast 8y
of supply and demand., ]
tﬁere is a shortage in either. the 8

}: by which the ‘Whole business: ol

little whue:mlv or the demand the eq\i
: : i°f things is mevltably -upset. |

-and- formal politeness dissolved - dnto.

.stage’ arrived, the hmband Rvas ’truly"

you would always go off by yourself |*

.was genially tolerated

‘?PE.L Potam;s, Towprice,

-~ do Turnips, large bags, !
do Parsmips, “ “

% Snow Drift Corn,
‘Medallion Beans,

Boyers Tomatoes, 3’s.

e e

& Moare,

and barter runs on with smooth con-
tiguance.

“When the first trader hung up a
8ign or scribbled his name above his
door he started advertising, and ev-
ery trader who has been born into the
world -sinee has had to follow his ex-
ample. Many people-make the mis-
take of assuming that because a cer-
tain firm does not display bill post-
ers on the hoardings or buy pages in
the newspapers it is not advertising.
This is not the fact. So long as that
firm- has any article in its window, or
any sign above its door, or any plate
screwed oh its’ door, it is,* strietly
speaking, an advertising firm, though
it is advertising in an old-fashioned
outmoded, hole-and-corner fashion.

‘Once we realize this fact, the uni-
versal ‘chapdeter of advertising, we
gee immediately that the one question
upon which we should concentrate
our mental energies is not whether or

no we should advertise-—necessity has
made us all advertisers—hut. rather,

how shall We perfect -our advertising
as an art or a science. The signpost
or the gilded {ettering of a name out-
side a shop, or the mere ‘display of
goods in a window. aré largély out-

~\'§-~.~§v-45-
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moded ‘forms of advertising, because
in these days the trader knows that
all the town is not premfenading out-
side his place of 1)uSillES'S-‘ The task
which the trader’s advertishig ~man-

ager is set under modern - donditions | B8

is to' bring the public to the place of .
business; in:other words, {o bring
the .demand and the supply together.
Once this has been done the art of ad-
vertising has largely played its part,
and the supply must speak for itself.

The  general channels through
which advertisers work are by means
of the poster placard, the ecircular,
and the public press. He appeals to
the publié¢. through the medium of il-
lustration and of the written word. It
is in this respect that the art of @d-
vertising has so immeasurably {m-
proved during the past ten years.
When advertising as we understand
it to-day was in its infancy as an art
there - was' a popular  impression

abroad that the successful advertiger |

must deal fo broad And exaggerathe

effect. He was supposed always to
overstate his tase. It was tacitly as-
sumed that his goods were never' so
good as he said they were, and he
as a person
who indulged in licensed misrepre-
sentation.

.To-day +the whole. situation has

changed, and while the art of adver- |

*ising has improved in ‘both manner
and matter, in subtlety, in illustrative
beauty, in style, and in technique to
ah’' extent : beyond
whole of the new development, which
has taken some of the best, the most
sensitive, and the brightest brains of

" the  country into its service, is based
upon 'the old but honorable adage that |,
._honesty is the best of policy.
it may go unifoticed ~ by - the da.gu‘as-. ;

The tyro in the - advertising world
‘s taught to-day that mistepresenta-

tion and stupid exaggeration m‘e ‘the }
“worst foes to good business.

‘ig for the average amount of' men-
tdlity; it 18- easy -to advertise goods in
fdﬂ & way that you '¢an ‘gell them fo
qertain- public onée.' But it 'is now!
ognized that no first:raté business’

a4n subsist on such & Drinciple. Tof
2 vertlpe ‘guccessfully’ you' must ad- |
-vértise in such a way that you lcan|
36l your goods to the same pv{bllc :

over again. You must

“in- fact, into advertising’ i
ot v words, all the artof |

is based umm 8
feciatlon of &

LADIES’ SATIN ruMPsS.
in

Black, White, Blue, Pink

and Crimson Pom. Poms,

with detachable strap.
3.00.

'LADIE‘S’ PATENT STRAP
evening SHOES.

55¢., 95¢., $1.10 to $2.10.

Ladies’ 3-strap beaded#

Evening  Shoes,
heel, $2.25.

Cuban

LADIES’ BEADED 3-BUT.
TON 6-STRAP EVENING
SHOES, as cut, $3.00.

$1.25, $1.45, $1.80,

——

LADIES’ - PATENT 1.
STRAP EVENING SH ()I-\
Cuban heel, very effective
as cuft, $2.50. .
Ladies” White Kid E
ing Shoes, silk and
bow effects.
$1.50, $1.80.
Ladies’ Patent Pumps,
$2.70,
to $4.50.

MEN’S PATENT DRESS SHOES, Pumps, $1.60, $2.00

BOYS' P

; Oxfords, $1.25 to $1.90.
ATENT PUMPS, $1.45 to $1.65; according to size:

Just arrived per s.s.

Digby and s.s Stephano, a

full line of CHILDREN'S

WHITE CANVAS and KID FOOTWEAR, at our usual low prices.

o

SHOE
STORES. U,

may22,23,27,29,31,june3

OWLING.

SHOE
STORES.

ickel

’#‘New |

50 NEW CAN
)OU a(l\.s

.)(} Saq
3

90 bunches BA
10,000

Theatre

Home of Good Pictures,

MID-WEEK CHANGE.
EVERY ROSE HAS A STEM. AnEdison drama.
THE POPULAR GAUMONT GRAPHIC. Sees all, knows all.

HIS LESSON, a Biograph.

MISS GARDNER

Every afternoon at 2 ; gvery night at

MUSICALE.
MISS GUERIN

ALWAYS A GOOD

2--Qther Comedy Pictures--7

MR. McCARTHY.

{e

SHOW.

recognition, ithe{

" Allow- {*

CAPS, the latest style.
CAPS, the newest shape.
CAPS, to suit all ages.
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