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man formed a combination-a winner. You cannot discount personality in
business. Advertising'may make a product well known, may evrenseil some
lines of goods ; but it takes personal solicitude to clinch a sale. The com-u
mercial traveler, backed up by advertising-these two 'are the biggest factors
in the development of the modern sellil% organization.

The expert salesman grew ont of United States commercial conditions.
The Americant drummer'became famous as a character in fiction by Kipling-
for instance; he, begari to write fiction himself-witness O. Henry, who was
a commercial traveler. On our side of the line a future lies before the com-
mercial traveler. Much of our destiny depends on him. These men who
don't see their families from Monday morning tili Friday night; who hutle
through the week from town to town, ever on the hunt for orders; who live
in the smoking cars of trains and eat in country botels, are doing a' great
part of the work of entrenching our infant industries.

The spokesman of these meni is The Commercial Travelers' Association of
Canada. It was founded in the interest of traveling àalesmen, thirty-six
years ago, by such spirits as Warring Kennedy, once Mayor of Toronto,
Postmaster Brown of Hamilton, and Hugh Blain, the Toronto wholesaler.
Mr, Sterling'explained in a sentence, the chief object of the Association, to
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"To obtain the very best conditions under whicb the traveler may do lis
work."

A fundamental problemt of tbe traveler is tranisportation. Commercial travel-
ers use the railroads more than any other class of the public. By thé efforts
of the Association they get cheap fares. The Association, besýides advocating
the dlaims of its members, sees that tbey do not abuse railroad privileges.
Mr. Sterling pointed ont that ail applications for comiliercial travelers' tickets
had to be vouchbed for by the executive of the Association and signed by the
traveler and bis firm.

The Association is supported by an annual revenue of over $100,000. "'Each
member is assessed $10 yearly," explained Mr. lE. Fielding, "Finance Minister"
of the Travelers. What money is left after expenses is turned over to, a
mnortuary benefit fund for the members. Last year the Association paid over
$60,000 in if e insurance.

A New General Manager.
THlERE is scarcely a financial company in the country wbich bas come s0Tsudlenly into prominence as the Dominion Bond CompanyT. It is onl3'

a little over thmee years ago that it was founded in tbe City of Montreal by
Mr. G. P. Grant. Its business grew very rapidly and hast year it pu1led off

a coup in securing what is probably the
best business site in the City of T1o-
ronto, on the nortb-east corner of King
and Yonge Streets. After this purchase
the head office of the Company was

ager was appointeci. 1ins young man
bas bad almost as mapid a career as the
Company whicb be now takes charge of.
It is scarcely a dozen years since he was
a junior clerk witb Aemelius Jarvis and
Co. From junior clemk in a brokér's
office to general manager of a bond
company in so short a space of time
spelîs intelligence, ability, and hard
work. Mr. Stanley Manin represents
these qualities. Under Mr. Grant, wbo
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