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A birdseye vlew of the convention grounds would show a cosmopolltan bunch of hats.
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A n Ar
Which Invaded Toronto toFROM Halifax to Edmonton, on the on1e side of

the hune, and from New York to San Diego
on the other, camne the delegates to the con-
vention of the Associated Advertising Clubs

of America. When tbey went away again, they were
to meet next year as the Associated Advertlsing

ilClubs of the World.JDuring the five days
they spent in Toronto,
these three tbousand-
odd ad men and their
wives attended between
them sometbing lke
one hundred and slxty
different sessions or
meetings, and beard a
like number of ad-
dresses, besides an in-
funite deal of discus-
Sion. Thus the main
purpose of the meeting
would seemn to have
been attained. Tbe
profession of adVertls-
lng ;vas looked at from
every possible point of
vlew. IdeaS were ex-
cbanged and Inter-
cbaniged.

For Instance, the men
from Waco, down in

Fred MCJUnkln, the Ad. Texas, are engaged
men's comnedlan. upon the advertlslng of

some product that ls tobe dlstributed from coast to coast. They want
Somal idea, of conditions lu parts of the con-
tinlent, other than the bundred miles round Waco.
Tbey get it by meeting the man from Cbicago, the
Man from Edmonton, the man froru New York, the
man from Toronto, and the men from every other
district on the continent once a year, in convention.
One inan's dlfflcuîty is another man's ease, and vice
versa. It la good to have an 'annual conference. The
religions world ls better for Its assemblies, Its MaY
meetings, and Its sessions. Why not the business
World?

S IGNIPICANT lt was that the advertising men be-
ganl their deliberations on Sunday, and began
tberm in cburcb. In twelve churches In Toronto, adozen 0 f the best and mnost expert advertlsing mnen

inl Alerica got up and preached to their fellowS and
to the people of Toronto. And these lay preachers
did lot turu the cburch Into a lecture theatre. Tbey
d14 'lot simply give addresses. Tbey preacbed their
code. Ili tbe officlj programme of the sessions,rlgbt at the front la a page headed, 1"Wbat We Live
Byp and there follows a list of principles. For twoor tbree years 110w the A. A. C. of A. bas bad for its

my ofA(
Hold There the Annual Convention

By HUGH S. EAYRS
motto, tbe single word, "TRUTH." The creed o! tbe
advertising man lu America, adopted at the BaIl-
more Convention last year, starts off: "We believe
in Truth, the corneratone o! ail bonourable and suc-
cessful business, and we pledge ourselves eacb to
one and on1e to ail to make this the foundation o! our
dealinga, to the end that our mutual relations may
become still more harmonious and efficient. We
belleve ln Trutit, not only lu tbe printed word, but
ln every phase of business connected wlth the crea-
tion, publication and dissemination o! advertIsing."

British and German detegates.

It was fitting that the advertlslng men sbould bold
their trutb congress titis year at Tgronto, a British
clty wblcb enjoys cordial and valunble relations wlth
the United States. It la 011e hundred years since
peace was madle between the Britisb Empire and tbe
United States of America. To quote Dr. J. A. Mac-
donald, In bis speech on Sunday, "Tbe greatest
acblevement wblcb North America can sbow the
world la an International boundary lne between two
nations across wblcb in one bundred years neltber
nation ever once moved a hostile army or fired a
hostile gun.", Dy tbeir cbolce of Toronto as their
common meetIng-place tbis year, the, advertîslng
men, most of wbomn are Yankees, lmply tbelr
recognition of the importance of Toronto, of Canada,
and of the British Empire as a wbole. For the

-M e n
of the A ssociated Ad Clubs

first time the annual convention was held ont-
side the United States. On titis occasion the
A. A. C. of A. is advertlaing Canada. No more
subtle compliment could have been pald to the
Britlsb Empire. The American is hard-beaded.

After the fareweil session.

For years be bas been quletlY selzing the opportuni-
ties to "*get lu".on Canadian lnvestment. He Saw a
country to, tbe nortb of bis own wblcb would bave
a development even greater than that O! tbe UnltedStates. He got hold of tbe fact wblcb Sir WiifrldLaurier enunclated: tbat tbe fllneteentb Century was
America's; but 'the twentletb century la Canadasa.
MIS5 money bas been pouring over our borders, Into
our farm, lande and Our cîtles. Tbere bas beson a-constant Invasion o! Canada by Amerîca, resultlng
lu inutijal benefit o! no0 little account. The United
States, bavlng spied out Canada and Seeu that it la
good, la prepared to advertlse tbe fact, and It starts
out by holding a convention bere o! men wbose sole
business la expert advertilng. Bringing this con-
gress to Canada ln 1914 bas lnternationaized It in
North America. It la the outward and visible slgn
tbat the ad men of tbe United States take Canada
ln on an equal basis. Tbat la what the executîve
intended to show. But tbelr larger, If unconsclous
mission bas been to advertlse Canada as a country
supremely worth advertlslng.

Tbe fIrst resuît bas been to sbow tbe ad men tbem-
<Concluded. ou page 15.)


