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prompt>' infiorm the notified Part>' of tbe lime at which the person bas,
or will bc, adviscd of the enforcement activities in question.

S. Subjeci to paragraph 2, information communicatcd in confidence b>' a Party's
competition authorities to the competition authorities of the other Party' in the context of
enforcement cooperation or coordination pursuant to Articles III, IV or V of this Agreement
shal flot be communicated to third parties or to other agencies of the receiving competition
authorities' govemrment, without the consent of the competition authorities that provided the
information. A Party's competition authorities may, howcver, communicate such information
to the Party's law enforcement officiais for the purpose of competition Iaw enforcement.

6. Information communicatcd in confidence b>' a Party's competition authorities to
the competition authorities of the other Part>' in the context of enforcemnent cooperation or
coordination pursant to Articles III, IV or V of this Agreement shail fot be used for
purposes other than competition law enforcement, witbout the consent of the competition
authorities that providcd the information.

. Suject to paragraph 2, information comnxunicated in confidence btenthe
Director of Investigation and Research and the Federal Trade Commission in the context of
enforcemrent cooperation or coordination pursuant to Article VII of this Agreement shaUl not
be communicatcd to thîrd parties or 10 other agencies of thc recciving agency's government
without thc consent of the agency that provided the information. The receiving ageno>' of a
Party ma>', however, communicate such information to the Party's law enforcement officiais
for the purpose of enforcement of deceptive marketing practices Iaws.

8. Information commumicated in confidence between the Director of Investigation
and Resemrh and the Federal Trade Commission in Uic, context of enforcement cooperation or
coordination pursant to Article VII of this Agreement shall not be used for purposes other
tda enforcemnent of deceptive marketing practices Iaws, without the consent of the ageno>'
that provided the information.

Article XI

EXISTING LAWS

Nothing in titis Agreement shall require a Part>' to take an>' action, or to refrain from,
acting, in a manner Uiat is inconsistent wMt its cxistîng laws, or requîre an>' change in the
laws of the Parties or of their respective provinces or states.


