
THE NORTH AMERICAN FREE TABLE OF CONTENTS

TRADE AGREEMENT (NAFTA)

'fheNAFTA expands Canada's free-trade area of

°7, 0 million people into arnarket of 360 million -

a market larger than the population of the 15
countriesof the European Union and one with :i

ci tal North AmeriMn o„tpint nf S7 trillion.

Mexico is Canada's most important trading partner
in Latin America. Two-way merchandise trade

with Mexico exceeded $5.5 billion in 1994 and is :
expected to exceed $7 billion by the end of the

decade.

Canadian direct investment in 'Mexico is growing

rapidly, increasing from `452 million in 1992 to

over $1.2 billion in 1994.

This guide has been prepared v.ith the problcnu
inherent to the new exporter in mind. However, it
is not exhaustive. The differing circumstances,
interests and needs of individual companies will

influence their strategies for theMexican market.

Purnc^r assistancecan be obtained by addressing

requests to the International Trade Centres (see

Ntihere To Get Help) or contact the InfoCentre ac

I'el.i 1-800-267-8376 nr (613) 934-4000
Fax: (613) 996-9709
FaxLink: (613) 944-4500
InfoCentre Bulletin Board (IBB):
1-800-628-1581 or(613)9-H-1581

^ Intemet: http://www.dfait-maeei.^,c.ca

A NEW ROLE FOR THE PRIVATE SECTOR

THE ELECTRIC POWER SECTOR

Federal Electricity Commission

System Expansion

Energy Diversification

Modernization

FOREIGN TRADE

CUSTOMERS

COMPETITION

Foreign Competitors

Competitive Factors

PRODUCT TRENDS AND OPPORTUNITIES

Privatization

Mexico City Central Light and Power

Private Power Generation
Private Generation Permits

Product Opportunities
Alternative Generation Technologies
Consnlting, Maintenance and Renovation

Transmission

Distribution
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