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PRACTICA, PROFIT-SIARING

0 IE relations between the Master Printers and
the enployees sceni to le in a precarious

condition at present, and the former should consider
every possible imans of bringing these relations into
a sympathetic mood. One plan that has been adopted
in nany trades by enployers vho are anxious to
experinent, is that of profit.sharing. It has ieen
adopted by the DeVinne publishing house, where
every enployce received five per cent. of the profits
of the year. In this issue will bic found a letter fron
a well.known Canadian editor, giving more informa-
tion on the subject, and we quotc the following, which
is worthy of consideration, on account of the plan on
which the profit.sharing is determined. Many plans
arc in vogue, and ail shouild be carefully considered.
"The saw and tool manufacturing firti of E. C. Atkins
& Co., of Indianapolis, recently distriluted $9,306.64
among 270 of their 400 employees, in accordance with
a profit.sharing arrangement that has been operative
at their works for some time. For next ycar the
firni announce that the same policy will be pursued.
The following is the basis on which they will work:

First, after providing for the payment of eight per
cent interest and two per cent. contingent fund tpon
the capital stock of $6oo,ooo the net profits will le
divided pro rata to capital and labor in proportion
to investnent. Second, whatever renains thereaifter
as the net earnings of the year will le dividetI to
capital stock and labor of persons emiployed, in pro.
portion to the investnent of each; that is to say,
the capital stock of the coimpany-$6oo,ooo-on the

one land, and the total amoutint of the salary and
vages accotunts of persons in the eiiploy of the com-

pany entitled to plart ipate, on tilt octer. Thold.
the payient of the profits to feacih person entitled to
receive the same will be iade in one paynent or
instalhents. as the condition of the business will
permlit. All questions respecting the anoutit of net
earnings, tinte of paynient, and who are entitled to
participate in the profits, vill le decided by the board
of directors of the company, and its decision vill Ibe
final. IFourth, nto emîployec will incur any risk in the
bttsiness."

Wc also ltote the following fron Geer's Stationer
of Septemtîber st:---" liT bcatties of pronfit.sharing,
as applied to paper imills, have again becn illustrated
in the case of the l3owdoin Plaper Manuifacturing Co.,
at 13runswick, Nle. That concern has just made its
third dividend to its vorkimieti, the am1ioun1t being 7.2
per cent. of their wages for the past six nonths, or
at the rate of nearly iftecen per cent. a year. ''he
Bowdoin Company began pront .sharing as an experi.
ment, and it is a notable and gr-ttifying fact that
the present dividend is ncarly double the anount of
the previots one, which wouild indicate that profit-
sharing pays.

EZHIBITION ADVERTISINGW UllAT* a harvest the Toronto dailies garnered
into their shekel-barns during the tine lie

Elxhibition was ibeing held. Cohmlînu after colunn of
descriptive and culogistic maatter concernîing the ex-
hibits and the energetic exhibitors. Every man who
had anything worth nentioning, got his littie putff as
often as he could afford it. It was vorth so much a
line-to the newspaper. It was truly a paying exii-
hition-to the stockholders and the newspapers. lint
it is doaubtful if it will be as profitable to the pîapers
as it night have been. had they pirsutied a diffcrent
plan. ro these great lords of the press we offer a
suggestion. lad they made one of these reading
notices the bonus of an advertising contract for a
three, six, or twelve-ionth standing advertisement,
they would have had fewer of these notices--a bless.
ing in itself-and a very mnuch greater total of reccipts,
and more profits. Advertising shouild lbe in advertising
columnns, and the opinions of the writers on a paper
should never Ic sold. It is not far renoved from the
worse practice of selling an editorial colutmn. It
should be condenined: firstly, because it mnisleads
rcaders; secondly, becauase it is degrading to adver-
tisers and the newspaper staff; and thirdly, because
it is not so profitable as other nethods of advertising.
Wienti these notices verc given frec much trouble
arose froum the jealousy of the differenît exhibitors,
ience, free notices could not lbe allowed. For these
reasons our plan should commennd itself.
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