
3. Satisfaction with Team Canadae missions
The questions pertaining to satisfaction were directed to those who, had actually
participated in the missions; they were not applicable to respondents who had not. Since
over 90 percent of the 28 who did flot participate in the missions were representatives of
non-business organizations, the findings on satisfaction are heavîly weighted with
business respondents.

The level of satisfaction with ail six aspects of the mission on which Team Canada
participants were asked to report was high. The resuits are shown in Table 3.

Table 3: Business and non-business respondents who were verv satisfled or somnewhat satlsfied wlth Teamn
Canada missions

Aspects of visit Business Non-business
_ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _f %, t
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