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Growth of the Woven Wire Fence 
Business

Few people arc aware of the enor­
mous growth of the business of mak­
ing woven wire fencing. There are 
now many large factories where a 
few years ago there were only one or 
two, and of these the Page Wire 
Fence Co., Limited, employs many 
men, and turns out thousands of miles 
of fence yearly.

There are various reasons for the 
popularity of the woven wire fence, 
chief of which is, that wood is too 
expensive to be used for rails or 
fence boards. Wire fences are cheap, 
they don’t bank snow, blow down, or 
obstruct the view. They require few 
posts, and thus reduce the use of 
wood for fences to the minimum. One 
of the best things about a good woven 
wire fence is that it is a perfect bar­
rier to stock and cannot injure any 
animal.
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The Canadian Newspaper Directory
The 1905 edition of the Canadian 

Newspaper Directory has just been

Eublishcd. The book is handsomely 
ound in cloth, contains nearly 400 
pages of valuable information about 

the newspapers of Canada, and is well 
worth its cost to any firm which aims 
to do business outside of its own

In addition to complete lists of 
newspapers and magazines published 
in Canada, with full particulars as to 
frequency of issue, publishers, poli­
tics, circulation, etc., etc., the work is 
also a valuable Gazetteer of the im­
portant towns and cities, giving popu­
lation, location, chief industries, etc.,

Issued as a supplement, and includ­
ed in a special envelope with the 
Directory, is a set of specially pre­
pared maps of the Dominion, giving 
all the newspaper towns.

This valuable work is published by 
A. McKim & Co., Newspaper Adver­
tising Agency, Montreal and Toronto, 
who handle the advertising of many 
of the leading and most successful 
advertisers in the Dominion, as well 
as many of the largest advertisers in 
the United States and Great Britain. 
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Northern Ontario Institutes

Special summer Institute meetings 
for the northern districts of Ontario 
have been arranged as follows :

Group 1—Speakers, W. F. Kydd, 
Henry Grose, and Miss Agnes Smith. 
June 6, Bala; 7, Port Carling; 8, Brac- 
kenburg; 9, Gravenhurst; 10, Ger­
mania; 12, Bracebridge; 13, Baysville; 
15, Collander; 16, Powassan; 17, 
Nipissing; 19, Restoule ; 20, Lorny ; 21. 
Arnstein; 22, Golden Valley; 23, Com­
manda; 24, Trout Creek; 26, South 
River; 27, Sundridge ; 28, Burk’s Falls ; 
July 3, Midlothian; 4, Doc Lake; 5. 
Kearney ; 6, Emsdale; 7, Sprucedale.

Group 2—Speakers, T. G. Raynor, 
Dr. H. G. Reid and Miss L. D. Gray. 
June 7. Walford; 8, Blind River; 9, 
Iron Bridge; 10, Bellingham; 12, 
Somerby ; 13, Livingstone Creek ; 14, 
Little Rapids; 15, Alma Heights; 16, 
Desbarats ; 17, MacLennan; 19, Bar 
River; 20, Echo Bay; 21, S. Taran- 
torus; 22, East Korah; 23, Base Line; 
24, Gotilais Bay; 27, Manitowaming; 
28, Wikwemikong; 29, Green Bay ; 30, 
Sheguinandah; July 1, Slash ; 3, Teh- 
kumah; 4, Mindemoya ; 7, St. Charlet, 
8, Warren; 10, Verner; it, Sturgeon 
Falls; 12, North Bay.
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In breeding, other things being 

equal, the more vigorous animal tends 
to impress itself on the progeny.

Why Experiment ?
YOU want profits—not losses—in return for the time, labor and expense 

invested in YOUR dairy. Don’t you ? Then—Why Experiment ?
YOU will admit that the most butter from YOUR dairy, of the best 

quality, means the greatest profits. Then—Why Experiment? 

YOU cannot '-.(Tord to invest YOUR capital, time and labor in any but 
the most practical dairy methods. Then—Why Experiment?

YOU have the choice ; the most butter of the best quality, 01 less but­
ter, and quality a costly uncertainty. Why Experiment?

YOU KNOW what YOUR choice should be. Why Experiment?

«b- U.S. Cream Separator
will save YOU the long, unsatisfactory and costly experience which 
experiments always involve. It will place YOU immediately in com­
mand of tl:e two winning points in the dairy business: quality and qnnntity.

Quality
Every highest eco.e 

on Dairy Butter in each 
of the four great butter 
scoring contests at the 
WORLD S PAIR, ST. LOUIS,
1 9 04, including The 
SweepstaKes in the 
Dairy Class, was awarded to 
the product of the U.S. CREAM 
SEPARATOR against the 
world. "U. S.” Quality 
Wins.

Quantity
The U.S. Cream Separator 

still continues to hold world’s 
record as the closest skimming 
separator in the world—saves 
cream every day that other sep­
arators would lose.

Substantial and simple—extremely durable—proven by many years 
of satisfactory service. No joints to work loose, no ratchet pin to break 
off, no exposed gears to be injured—no repairs.

Perfect adjustment of working parts—no oil wasted. Easy to operate. 
You can’t make your cows pay you as they should without a 

U. S. Cream Separator—the best money-maker on the farm.

Now DON’T Experiment
Write for Free Illustrated Catalogue To-day.

VERMONT FARM MACHINE CO., Bellows Fells,Vt.
To ensure prompt deliveries and to save freight charges for our Canadian customers, we 

ship from our warehouses at Montreal, Sherbrooke. Hamilton, Winnipeg, Calgary and Van­
couver. NO DELAY.

ADDRESS ALL LETTERS TO BELLOWS FALLS, VT.403
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(She R.oyal Washer
Double Rotary

Hall bearing and ho simple that a child can understand and 
work it

No harsh rubbing, lienee little wear on clothes.
A Royal Wiv her, good hot v 

exercise «foes the family washing.

No other washer can be operated sitting: down to better 
advantage.

All other rotary washers have a single motion only. When 
the tub rotates the disc remains stationary, and when the discrotates the tub is stationary.

In the Royal both rotate, but in opposite directions. There is no perceptible wear 
on the clothes.

The wringer does not have to be removed from start to finish.
The drip from the wringer is carried back into the tub by the metal spout.
Fifty per cent, of time and labor saved over old way. Your dealer van procure them. 

Descriptive booklet sent on application to

THE WORTMAN Ù WARD CO.. Limited
400 Yorh Street, LONDON, Ont.


