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Private Members’ Business
On the issue of privacy where the banks are concerned great data must be processed within 10 days and corporations 

caution needs to be exercised. There is a need for Bill C—315 by send confirmation to the individual, 
the member for Cariboo—Chilcotin. There is a need for a look at 
privacy in relationship to the electronic age we are in. I would 
like it considered very carefully.

must

Contraventions of the act are punishable by fines of up to 
$5,000 for the first offence and up to $10,000 for subsequent 
offences.

I suppose the government should bring in its own bill which 
would get the stamp of approval of the government. The member [Translation] 
for Cariboo—Chilcotin might well be a little disappointed that 
his bill did not get in, but probably he would accept that change 
is needed. I will watch with interest for those changes.

I do not support Bill C-315, because I feel that it is flawed in 
several ways. The definition of “personal information” is not 
comprehensive and does not meet the current standards of 

Mr. Boudria: Mr. Speaker, I believe you would find unani- related federal and provincial acts. Marketing lists are not sold, 
mous consent for the following motion. I move: diey are rented. In its present form, this bill would not affect

customary business practices.
That, in the event that a recorded division is demanded on Bill C-315 later this 

day, that such a division be taken tomorrow, December 13, 1995 at 5.15 p.m. It would be inconsistent with the Quebec privacy act, which 
includes a carefully drafted section on the use of name lists.The Deputy Speaker: Hon. members have heard both the 

terms of the motion and the request for unanimous consent to Moreover, the bill only applies to a limited number of federally 
introduce it. Are both acceptable? regulated corporations. It would not prevent the vast majority of

list sales and would affect only a fraction of the problems of 
protecting personal information, thus giving consumers a false 
sense of security.

Some hon. members: Agreed. 

(Motion agreed to.)
The cost to businesses would be prohibitive, and consumers 

Mrs. Eleni Bakopanos (Saint-Denis, Lib.): Mr. Speaker, I would view notices seeking their consent as another wave of 
am pleased to participate in today’s debate on Bill C-315.1 wish intrusive advertising, 
to acknowledge the initiative put forward by the hon. member
for Cariboo—Chilcotin in his desire to see the privacy of The government is considering various aspects of the protec- 
Canadian citizens protected. However, I feel there are several don Personal information. Consumers are becoming increas- 
weaknesses with the bill. As a result, I will not be lending my !ngly concerned about what will happen to their personal

e information in the interconnected world of the information 
highway. They want the government to react and legislate.

support to its passage.

The issue of privacy is perhaps a very central one in the _ .
technological society of today. However, we must not confuse Canadian businesses want to enjoy the advantages of an 
the broader issue of privacy protection, an issue which we are electronic business environment where bureaucracy and paper- 
pleased to see debated in the House in the context of this bill work can be reduced’ where they can create a closer relationship
with the reality of Bill C-315. While it is designed to protect wlth their customers and business partners, and where adminis- 
privacy in the context of the sale of marketing lists, it will trat*ve processes can be simplified and computerized, 
scarcely achieve that because it is so narrowly crafted. If there are to be rules regulating the use and protection of 

personal information, businesses want those rules to be consis
tent and predictable.

• (1920)

Here again are some of the features of the bill. It is designed to [English] 
stop the sale of marketing lists without the consent of individu
als whose names are on the list. Before selling a list containing The Information Highway Advisory Council presented a 
names and personal information of individuals, a federal corpo- number of recommendations in its final report, including a call
ration must send a notice to the individual seeking consent for for the federal government to table flexible framework legisla
te sale. tion based on the Canadian Standards Association model priva

cy code. This model privacy code is the product of a consensus 
committee of consumer representatives, key industry players 
such as the banks, telecom companies and the direct marketing 
association and provincial and federal government representa
tives. It makes a sound basis of consensus for us to start from 
when we are thinking about the protection of privacy.

The firm must ensure it receives consent and has not received 
. a request to remove the name from the list. If it has, it must 

remove the name or particulars pertaining to the individual 
within 10 days.

A firm which buys a list must also send a notice to the 
individual informing the person of what is on the list, where it We are studying these recommendations now with a view to 
came from and that he or she may request to have their names or action and to presenting a much more comprehensive approach 
data removed from the list. Requests for removal of names or to the problem. The Minister of Industry will be making an


