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Advertising Business Methods.

MANUFACTURER, WHOLESALER,
RETAILER, CLERK.

Would a free sample copy of the publication

AD SENSELE

interest you?
you " YES."”
A postal card will bring it.

We can truthfully answer for

To its thousands of occasional readers we
we will say that this MODERN, FAULTLESS
EXPONDENT OF ADVEKTISING JOUR-
NALISM is published in CHICAGO, at 373
RECORD HERALD BUILDING. Its thou-
sands of regular readers need no information
on this point.

The subscription price is 1.00 the year and
the PREMIUM OFFERS on the side will be
of much interest to you if you have an office
or a store.

All sample copies are equipped with the
egulatio n subscription blank.

Every Business Man

in search of valuable up-to-date Ideas
should send tor a copy ot

Profitable Advertising.

[t contains rrom 8o to 130 pages of original text.
profusely illustrated. TEN CENTS for a sam-
ple copy. $2.00 for 20 Months (until the end
of 1goz2). After June, subscription price will be
$2.00 per year. Address

Profitable Advertising,

Boston, Mass.
KATE E. GRISWOLD.

Two dollars means only two hundred cents, but an
idea may mean two thousand dollars.

NationzTaT Banker

84 & 86 La Salle St.,
Chicago, lllinois.

A journal of national circulation. Is
read by bankers, capitalists, investors,
retired merchants. If you want to
reach a good class of buyers and the
moneyed and in vesting public, advertise
inthe National Banker. Sample copies
free. Advertising rates on application.

“Short Talks on Advertising’

924 pages 123 illustrations; sent post-paid
on receipt of price.
Paper binding, lithographed cover, 25 cents,
Cloth and go]d, gold top, uncut edges, $1.00.
CHARLES AUSTIN BATES
Vanderbilt Building, New York.

‘« Mr, Bates' Masterpiece. It is interestingly and
readably written—more readable than'one would believe
ssible on so hackneyed a subject as advertising—and
t is illustrated by pictures intended to lend a humorous
turn to many of the sentences in the text, For those
who want a general idea of advertising principles, the
book will be found valuable, and .even the readers to
whom its subject is more than familiar will find it an
interesting companion for a leisure hour, It is full of
apothegms, every one of which rings with a true note.”
e0. P, Row

—G s ell.

« Excellent Work.”"—Buffalo Evening News.

+ Interesting and profitable."—Baltimore Herald.

«Lively and Sensible."—Philadelphia Evening
Telegram. -

« Handsome and Clever."—New York Press.

 Should be read twice,"—Cleveland World.

“ Should be on the desk of every advertiser."—Cleve
and Press.

 Best thing we have seen.”—Buffalo Express.

“ Most practical and helptul."— inneapolis Journal

“ Every agﬁrtlser may read with profit."—S¢t. Lowis
Post-Di .
« Mr. Bates has rendered a service to all progressive
business men."'—Philadelphia Record.

 Most} nteresting of all instructive Books."—Buffalo

mes.
1‘5' Full ot ideas of value."—Cleveland Leader.
“ Nothlngl humdrum or place.”"—Buffalo

Commercial.
“ Full of snappy, commonsense hints."—Boston da-

vertiser.
« Striking and readable.”— Baltimore American.
« Cannot fail to prove interesting.”"—Pittsburg Press.
¢« Should be in the hands of every business wan."—
hiladelphia Ledger.

epecially, has been moving freely, owing
partly, no doubt, to the fact that retailers
believe prices have settled down to a
more permanent basis.

HARDWARE.—Trade has been somewhat
quieter this week, but this often happens
about this time of the month. Some
more barbed wire has arrived in the city,
probably for use in the fall. Several
orders have already been received for fall
delivery, and though its use in that sea-
son is quite restricted, compared with
that in the spring, yet no doubt con-
sumers wish to make sure of receiving
it when due, which for some time past
they have been unable to do. The manu-
facturers now seem to be making pretty
good deliveries of such goods as screen
doors, hinges, harvesting tools, etc.
Metal prices remain firm and a fairly
keavy business is being done.

Hipes AND SkiNs.—Hides have ad-
vanced, in sympathy with the advance in
Chicago. They are now r1c. higher than
last week’s quotations. There has been
a good demand from tanners for cured
hides up to the present time, but this ad-
vance, in view of the dullriess in leather,
will have no doubt consiaeraple effect in
diminishing this. Tallow continues dull,
with steady prices.

Live Stock.—As foretold in a recent
issue, prices for several lines of stock
have fallen off during the past few days.
At the market this week, comparatively
few dealers made their appearance, and
business dragged decidedly. The quality
of the offerings was below par. The de-
mand from England, perhaps due to the
hot weather, has fallen off materially.

Provisions.—The hot weather has
affected the quality of the cheese, butter
and eggs offered, and prices are easier.
The demand for hog products continnes
brisk. Hops are dull,

A CIGAR TRAVELLER’S FABLE.
I dropped in on one of our city cus-
tomers the other day, when the sky was
drizzling its nastiest drizzle. He looked
up from his correspondence and exclaim-
ed: “For G—'s sake, Blank, you
wouldn’t try to sell cigars on a day like
this, would you?” Parden my egotism,
but T am something of a diplomat, and
nffering him a cigar, I answered: “Posi-
tively not! I could no more talk busi-
ness on a day like this than you could
listen to it. I just dropped in for a chat.
Say, did you hear that So and So had
busted? Offering to settle for so0 cents,”
etc., etc., telling him all the trade g0ossip
I could recollect, and drawing him into
a general conversation on topics in which
T knew he was interested. After a few
tninutes of this, the merchant produced a
bottle of cold-cure, with the picture of a
man on horse-back on the label, and we
took a dose together—I mean a dose
cach. Then I laid another of my
puritanos on his desk and made my little
sneak. Now, if I had talked business to
that man, I would probably, by persever-
ing, have succeeded in selling him some
picayune bill of goods. But, now, soon
as the weather changes, I am good there
. for a nice big order.

The firm wanted me to start out on the
road two weeks ago. If I had done so,
by this time I would have seen half my
trade and would have had a blamed poor
klist of orders to show for my pains—and

see them for another three months at
least. When the sky clears I can start
out with a light heart and be likewise
received, and I can sell everybody clear
up to their ears. In a spell of weatler
like this, old boy, it pays to wait for a

sigmal from Old Sol.”—Exchange.

my route schedule wouldn’t allow me to |

If
Every
Dealer

in the Dry Goods 72 =
Business possessed a
Knowledge of the trade
such as is contained in

Cole’s
Encyclopedia

of Dry Goods, there &
would be fewer 7 o
failures and more rich
dry goods merchants
in this country.

S

The work is descriptive of all
the standard Fabrics, Gar-
ments and related articles of
merchandise handled by the
general dry goods trade.

TOGETHER WITH

A history of Cotton, Silk,
Wool, Flax, Jute,
Hemp and other commercial
fibers.

Ramie,

And a full description of the
processes of carding, spinning,
weaving, bleaching, dyeing

and printing.

The net price of the book,
640 pages,
when purchased in Chicago,
New York or St. Louis, has
been $3.50, carriage and duty
unpaid.

which contains

Every person ordering direct from
us, up to 1st July prox., will receive this
valuable and up-to-date book for $3.50
net.

Remit with order and address—

THE MONETARY TIMES

BOOK DEPT.

62 Church Street, - ORONTO, ONT,



