
h AIMMTHE MONETARV TIMES OF

y CANADA ES ONE 0F THE
HES AVERISNGMEDIUMS

i.-Reputation. 'I T* MueI r s T -mez" la cted u~pon lines

whjIch ibve gaitid foer it the highcst repuýta tIon for itery and indpedence

it;ug*nt, audj iU oeplici% and pri DQUDýcrnrn s regards new issues

offredf, publi ubacrIifi and oIcther Aik mnatters with whicb' it essen-

thall> djeails. arc respe>cted accordingly.

2. circulation- 1-Thtt Mo<aiws rcuIats extenslvely

niot only thrttugliOI' t Canada but also. in the United Kingdom and in evcry

6in.nclali cetr tbroughout the world, Cmrulation s aement, showing

diartb~iOl~avaîLable- toboafd vrt

3. R..der. 'The.iM#n<far T 1imes"- by the nature of its contents

ta f Iloratto ail classes of investors~ it appeals to a vast snd coostsntly
incres~umbero -> Aders, includinzuen~ftsdM uIoz

Insu irance Officiais, 1) rectors, Managers and 0ertre f

CoMpaniro ind ulenibes Af the various Stock Excags-bth rt

siajority eA whillm the paper il not q)nly readi. but carelly fldfor rfrne

4. -Prominence of Advrtisements. Thesaeavial

for dyrleinlbeing urictly limilted, annoincefeflts appern trein

secure very miarkedl promlne.

5. AdvvUsiinff ,oiy .Ntvertiaeinctit whch-are Ipaety

d.hlignaiw( e tal, StheU t poinduv ,peoleto part with hr-ere

%âvinira. and tob tentot ncsio dbtors to taue Almoat the only stewhch

(A the ownl


