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THE FOPULARITY OF BARGAINS.

OB lLines possess a  wonderful fascin-
ation for many people. The moment
they perceive a notice to this of-

fect, people are irresistibly attracted to
the apot, and scldom leave without prac-
tically testing by way of purchase wheth.

jer the articles are really as cheap ux they

profess to be. No matter what the state
of trade and the money market may be,
there are always plenty of people to buy
the job line. In many cases simply be-
cause it i8 described as such. Just hike
the old lady who made o point of at-
tending sales, and atways bought some-
thing or other that she could user simply
because it was cheap. They were job hines
that she bought on account of the price.
That old lady has countless imitators:
wlho arc the welcome vigitors of the clev-
er tradesman, responding to s anvita.
tion to rcheve I of goods that he
would be better without, and is willing
to sacrifice in order to make room for
fresh stock. He could not scll them n
the regular way at the regular prices
hut the moment there is any intimation
of a sacrilice being made there are not
wanting ready purchasers to take advan-
tage of 1it. Why 8.1t that there scems to
exist such a keen delight in getting goods
if possible under cost? It is a trait of
nineteenth century character, which, if
properly understood, and manipulated ae-
cordingly, in cae of the best allies of the
tradesman. And it is perfectly wonderiul
how the major "ty of the public implicitly
believe in the ** job line ** and ** great sac-
rifice,” s0 much sv that some little time
ago a certain class of ornament was be-
ing sold readily in the west end “at an
cnormous gacrifice.” The sacrifice (2) be-
g only 25 per cent- higher than the
price charged by the importer in the cast
end. Of course, the shop ought to have
realized at least 50 per cent. profit and
we felt sympathy with the sacrifice they
were making. This, of course, is the sort
of *job hne” which really victinuzes the
customer instead of itsclf; conscience and
the pusher of such & hne are nover on
speaking terms. But there 18 the legiti-
mate fob hine, which does good all round,
clearing itsclf out of its master’s shop at
o price which justifies the purchaser in
considersng that he or she has really ac-
quired a bargain. Not the kind of bLar-
gain which has been defined as & com-
mereial transaction in which each one
thinks that he has chieated the other: but
a somcthung that the purchaser could not
have af{orded to buy had not the trades-
man, for reasons of s own, marked it
down withun their recach. There 18 no
doubt that job lines arc # distinct bhoon
to a certain and large scction of the pub-
lic, and deserve to be encouraged in the
way they are. Everyone denls in job lines
nowadays under various names» and the
** Great Sale Now On™ at Messrs. Faghions
Fitwell & Co.’s, or ** Great Clearance ol
Autumn Stock® by the Universal Enter-
prise Co., L., is simply a genteel way
of announcing ** Job Lines on View.” The
salex of *‘ Remnants' also teach alesson

14 on the store that is set on Job lincs by

the cream of nociety. Our monster re-
tail houscs have long recognized the value
of job lLines, and many of the smaller
housen ;n the statunery, fancy and drap-
ry trades will doubtless find it to be an
advantage to make a good denl of Job
lincs this coming Christmmas scason. It
trade turns out wells the senson be bright,
and plenty of people in the streetss the
Mtimation and display of job lines will
be followed by the said lLines clearing out
and in times of depression when stock
has accumulated on thoe shelves) and cus-
tomers in a general way do not crowd

up the dourway, the display of guods at
tended by the magic words here and there
will have & wonderful effect in attract
ing trade and clearing tho counter. ** It
i better to have loved amd lost than nev-
¢r to have lo- at all,” and it is better
to have lost a  .ttle and got rid of one's
sometime loves than to watch the dust
accumulating on them, and to sadly cal
culate the nmount of room they are oc
cupying. Room which i8 being paid for
at o fixed rate per anaum. The scagon
ol the Christmas shows it cminently a
season for the magic move, and where
thig i done in a systematic manner the
decks will be left much clearer for action
next year. This is specially applicable to
the middle-sized and smaller shops, who
least of all can afford to cavry over goouds
from season to scason with only a small
working capital- Display your fjob lincs
and do not be afraid to let the public
kucw it.—The British and Colonial Sta-
tioner and Printer.

A TALK ABOUT WALL PAPER.

The news from across the line with re-
gard to another combination or agree-
ment between the wall paper manufae-
turcre has been very gratifying informa-
tion to the wall paper men in Montreal.
BOOKS AND NOTIONS' Montreal ropre-
sentative had a chat with Mr. Colin Mac-
Arthur the other day, the substance of
which should prove interesting to our
readers.

* The wall paper tnen in Canadar*’ said
Mr . MacArthur, “ ever since the pool was
broken up in the States some yenrs ago,
have had to work ona very narrow mar-
gin; indeed, they have found it pretty
difficult at times to make ends mectr ow-
ing to the fact that American makers
came into Canada and were active com-
petitors, despite the 30 per cent. duty.
The reason is simply they made it a
slaughter market, and of course the {uct
is a scrious drawback to Canadian manu-
facturers. How they can sell goods at
the prices they do I cannot understand,
but the fact remains. For instances they
gold somc lincs of goods on a basis of
31-2 cents, the very paper for which cost
them 3 cente. They had to pay for the
grounding, printing, cutting, etc., out of
the other half cents and it is & nystery
liow they can do it. The only possible
explanation is in the large market of over
gixty millioifs which they have to cater
to; they no doubt get returns from one
rection which more than olfsets the low
prices at which they s<ll their surplus to
Canadian purchasers. Our casc, however,
is entircly difterent. We have only live
millions to supply, and under the same
circumstances § 1-2 centg would be our
very imside figure. Why, our patterns
alone coat $75 a sct, 8o that the simple
outiny for the 13 or 13 sectse we are
compelled to have 80 a8 to be up with
the mode mean a censiderable outlay:
and this does not include the {350 each
thnt it costs for cutting ULefore we are
ready to go ahcad with the mere manu-
facture.

* Yes; all things considered, I am glind
that the makers across the hine have de-
cided to cease cut throat competition and

I hupe to derive materal benefst from the
fnct, 80 that although tho year just past
was much maore satisfactory than 1891,
I am expecting still better returns from
1893.

‘“*Now that I am on wall paper, I
ntight also say that I very much {avor
the aystem in vogue in Great Britain of
handling it. There the business of placing
the paper with the actual user 18 done
by the pamters and decorators, and not
as in Canada by the hardware and other
dealers. The conseguence of this is that
it is to tho intcrest of the decorator to
turn out & goad job, and we have none
of the glaring incongruities thet you will
see in Canada. The painter and decor-
ator here, a8 he has no interest {n sup-
plying the wall paper, is perfectly in-
different about the matter, and we have
one kind of tinting and another kind of
wall paper put up by one entirely dif-
ferent person, which does not harmonize
at all. Of course, in the emall places
throughout the country this twethod
might not work, but in the big towns
and citiea I think a good deal of benelit
would result if my suggestion were adopt-
cd. In Montreal, for instance, there are
only three painters and decorators who
absolutely handle wall paper. All the
others do not think of it at all and the
result of this is that wo have more un-
papercd houses in Montreal than in any
other city anywhere. We may get edu-
cated up to this in time, but in the mean-
time I wishi you gaood day and the com-
pliments of the season.”

JOY AND SELIGER.

The fancy goods firm, Joy & Seliger,
Newnrk, NJJ., are hustlers. They have de-
citled to sccure the Canadian trado ioro
fully than in previous seasons, and for
this purpose have cstablished an agency
in Toronto. Mr. Geo. H. Evans, a gentle-
man well known to the trader will be
the manager for Canada, with Leadquar-
ters at 13 Wellington cast, from which
officc all the Lusiness in this country will
be controlled. The show rooms will be
of first-class character, and will no donbt
attract & large number of buyers. This
firm cre extensive manufacturers of alum-
inum, white metal, and plated fancy
goods, and are well known for the super-
jor character of their wares. They have
Inrge offices in New York and Chicago,
and helieve in controlling trade by being
in the midst of it. Their «dea of cstab-
lisliing . Canadian agency 3 a good ones
and will shortly be followed by many of
the leading foreign firms. who now have
no agent in Canada. An agent hero will
sccure & greater bulk of trade than can
possibly be sccured by visiting galcsmeoen.
Orders will be larger and more numerous,
while there will be leas hikelihood of seri-
ous losses on account of fadures or defnl-
cations.

On the 20th ult. the building occupjed
by Redd, Craig & Co., paper manufzctur-
ers, was totally destroyed by fire. Their
loss on stock 18 cstimated at $15,000, and
on binldimg $10,000, but is fairly well
covercd by insurance..
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