
BOOKS AND NOTIONS.

THE POPULARITY OF BARGAINS.J OB lines possess a wonderful fasein.
ntion for many people. lhe momtent
they perceivo a notice to this cf-

[cet, people are irresistibly attracted to
tle pot, and seldotm lenve wititout prae.
t tealy tcsting hy way of purchase wheth.
'r the articles are really na cleap as they
profess to lie. No itter what the state
tif trate tut the ioney narket imay be.
there are always plenty of people to buy
the job line. In ttmany cases samnply lie-
entuse it is described as such. Jlust hîke
the old lady who made a point of At-
tending sales, and always bouglt sotine-
thing or other that she could mise, sinply
bcaise it was eben). They were job linses
that site bought on account of the price.
That old lady hias countless imitators,
whiio are the welcomne visitors of the clev-
er tradesman, responding to lise invita-
tion to reteve iim of goods that lie
would be better without, and is willing
to sacrifice in order to make room for
freshi stock. He could not seit thei in
the regular way at the regular price,
but the moment there is ansy intimation
of a sacrifice being made there are not
wnnting ready purchasers to take advan-
tage of iL. Why is at that tlure ceents te
exist such a keen delighît in getting gooda
if possible under cost ? It le a trait of
nineteenth century chbaracter, whici, if
properly understood, and maniuliated ne-
cordingly, is one of the best allies of the
tradesman. And it e perfectly wonderful
how the maijor'ty of the publie implicitly
believe in the " job line " and " great sac-
rifice," so mtuch s tiat sore littile time
ago a certain clase of ornanent was be.
ing sold readily in the west end "at ai
enormout sacrifice." lhe sacrfice (? lie-
ing only 25 per cent. higher than ithe
price charged by the importer in the ceat
end. Of course, the shop ought to have
realzed at least 50 per cent. profit, and
we felt sympathy with the sacrifice they
were making. 'his, of course, ls the sort
of "job lne" whici really victinizes the
customer instend of itself; conscience and
the puselur of sutch a line are never on
speaking terme. But there as the legiti-
mate job une, which does good ail round,
clenring itself out of its master's shop lit
a price which justifies the purchaser In
considering tat bie or site lias really tc-
quired a bargain. Not the kind of bar-
gain vhicih lias been defined as a comi-
mercial transaction in which each one
tiinks that ie has chented the other, but
a sor.L'thing that the purchaser could no
hnve afforded to buy had not the tradex.
man, for reasons of lis own, marked it
down within their reaci. There us no
doubt that Job lines are a distinct lioon
to a certain and large section of the pub-
lic, and 'tceserve to be encourageil in the
way they are. Everyone denb in job lites
nowatdnys under varions naines, and the
" Great Sale Now On" at Messars. Fashion,
Fitweli & Co.'s, or " Great Clearance o!
Autumn Stock" 'sy the Universal Enter-
prise Co., Ltd., is simply a genteel way
of announcing " Job Linos on View." The
sales of - Itemnants" nso tench a lesson
on 'the store that is set on job lines by
le crenni of societ.y. Our monster re-
tail bouses have long recognized the value
of joli lnes, and many 0f the smaller
htu&s in tlhe stat.uner. fancy and drap-
ery tradces will doubtles find it to be an
ndvantage to make a good deal of job
lines this coming Ciristmas season. Il
trnde turns out velb the scason be bright,
and plenty of people in tbe streets, the
intimation and dispbay of job lines will
be followei by the said lincs clearing out
and in times of depression when stock
bas accumulated on the shelves, and cuis.
tomers in a generat way do not crowd

up the duurnay, the display of goode at
tenied by the magie words iere and there
vil have a wonderful effect in attract
ing trade and ciearing the counter. " It
is better to have loved and lost titan nev-
er to have Io- at ail." and It il better
to have lost A .ttle and got rid of t>ne's
soietiie loves titan to watch the dust
niveiltumilating oit thema, and to sadly cal
c ulate the asioutint (if root they are oc
cupy ing. Rooi whic is being paid for
nt a fixed rate per aminumt. 'lie season
of the Christmas shows it eminently a
season for the mngic move, and where
titis i done in a systematic manner the
decks will be left miuch clearer for action
next year. This la specially applicable to
the middie-sized antI smialler shops, who
least of ail can afford to carry over goouls
fron season to senson with only a snail
working capital. Display your job linee
and do not be afraid to let the public
knc w it.-The Britili and Colonial Sta-
tioner and Printer.

A TALK ABOUT WALL PAPER.

The newei front neross the line with re-
gard to another combination or agree-
nient between the wall paper ianufna-
turers has been very gratifyinmg Informa-
tion to the wall paper men in Montrea.
BOOKS ANI) NOTIONS' Montreal r-pre-
.,entative hai a chat with Mr. Colin 'Mac-
Arthur the other day, the substance of
which sihouId prove interesting to our
rendors.

" The wall paper men in Canada," haid
Mr .MacArthur, " ever silice lte pool was
broken up in the States sone years ago,
have iad te work on a very narrow mar-
gin; indeed, they have found it pretty
difficult at times to make ende meet, ow-
ing to the fact tat Amnerican imakers
came into Canada and were active com-
prtitors, despite the 30 per cent- duty.
Tie reason is simuply they made it a
slaughter narket, and of course the fact
isa a serions drawback to Canadian mnanu-
facturers. How they can asel goods at
the prices they do I cannot understand,
but the fact remains. For instance, they
sold snome Unes of goods on a basis of
3 1-2 cents, the very paper for which cost
then 3 cents. They iad to pny for the
grounding, printing, cutting, etc., out of
the other half cent, and it ie a mystery
how they can dIo iL. The only possible
explanation if in tlie large market of over
sixty milliorf which they have to cater
to; tiey no doubt get returnas fron one
section which more than offsets the low
prices at which they selil their surplus t0
Canadian purchasers. Our case, however,
is4 entirely different. We have only five
millions to supply, and under the saine
circumstances 5 1-2 cents would ie our
very inside figure. Why, our patterns
alone cost $75 a set, so that the simple
outlay for the 13 or 15 sets we are
compelled to have so as to ie up with
the mode menn a considerablo outlay,
nnd Ihis does not include the $350 each
thnt it coste for cutting before we are
ready to go alicad with the mere manu-
facture.

" Yezs; ail thiigs considered, I an glaid
that the makers acros the une hnve de-
cided to cease cut throat competitiOn and

I hupe tu derive ntatergal benefit frots the
tact, so that although the year jnst past
was inucli more attisfnetory than 1891,
I atu expecting still botter retiuns front
1893.

" Now that I ti on wall paper, I
mîtiglt also say that I very tmuci favor
the systems lin vogue in Great Britain of
iadtltug it. There the business of placing
tIte paper with tlte actual user as doue
by the painters and decorator8, and not
as in Cannda by the hardware and other
detalers. The consequence of this je that
it ls to the interest of the decorator to
turn out i good job, and we have nette
of the glaring incongruities that you will
sec li Canada. The painter and decor-
ator here, as bie lias io interest in sup-
ilyintg the wall paper, lis perfectly in-
different about the matter, and we have
oie k:nd of tinting and another kind of
wall palier put up by one entirely dif-
ferent person, whici docs tot harmonize
at ail. 0f course, in the email places
throuighout tIhe country this inethod
might not work, but in the big towns
And cities I think a gooi deal of benTit
would result if my suggestion were adopt-
ed. In Montreal, for instance, thero are
only thrce painters and decorators who
absolutely bandit wall paper. Ail the
others doc not think of it at ail, and the
resuit of this is t.iat we iave more un-
papered houses in Montreal titan in any
other city anywhere. lWe may get edu-
cated Up to this in time, but in the mena-
time 1 wlith you good day and the com-
pliments of lte season."

JOY AND SELIGER.

The fancy goods firm, Joy & Seliger,
Newark, N.J., are hustlers. They lave de-
cided to secure the Canadian trade muore
fully Litan in previous weasons, and for
this purpose have establisied an agency
in Toronto. '%r. Geo. H. Evans, a gentle-
man wel known to the trade, will be
the manager for Canada, vith hteadquar-
ters at 13 Wellington cat, fromt which
office ail the businessl in this country will
be controlled. 'Tie show roome will be
of first-class character, and will io douîbt
attract a large nuiber of buyera. TIis
ftrm cre exteniisive manufacturera of alum-
inum. white metal, and plated fancy
goods, and arc well known for the super-
tor character of their wares. T:ey havo
large offices in New York And Chicago,
and believe in controlling trade by being
in the nidat of it. Tieir aidea of estab-
lislhing a Canadian agency is a good one,
and will shortly be followed by many of
the leading fore.gn firmus. vho now have
no agent in Canada. An agent here will
secure a grenter bulk of trade than can
possibly be secured by visiting salesmen.
Orders willi be larger and more numerous,
while there will be les-i ltkelilhoodi of sert-
ous lomes un account of inalures or defni-
cations.

On the 29th ult. the building occupied
by Retd. Craig & Co., -paper manifactur-
ems, was totally destroyed by lire. Their
lossl oit stock ts estimatei at $15,000, ani
on building $10,000, but li fairly well
covered by insurance..

AND

KINDERGARIEN School Supplies
SELBY & CO., 42 Church St., TORONTO.


